July 2001
Fl ori da Departnment of Education
CURRI CULUM FRANMEWDORK

Program Titl e: Fl oral Design and Marketing
Qccupati onal Area: Mar ket i ng
Secondary PSAV
Pr ogr am Nunber s 8818000 MB05030
Cl P Nunber 0208. 050300 0208. 050300
G ade Level 9-12, 30, 31 30, 31
Length 6 credits 900 hours
Certification RETAILING @ G RETAILING @ G
MKTG 1 @ MKTG 1 @
DI ST ED @ DI ST ED @
TEACH CDE @ TEACH CDE @
MKTG MGMI @ G MKTG MGMI @ G
CTSO DECA DEX
Coop Met hod Yes Yes
Basic Skills
Mat h 9
Language 9
Readi ng 9

MAJOR CONCEPTS/ CONTENT: This programis designed to prepare
students for enploynent as delivery persons, floral (deliverer-
mer chandi si ng) (299.477-010), sal espersons, flowers (260.357-026),
wei ghers, neasurers, checkers, sanplers, suppliers, and
recordkeeping (floral) - OES 58017, floral design hel per/
assistants, sales persons, florist supplies (275.357-054), flora
designers (142.081-010), (floral) retail nanagers, store (185.167-
046), floral (business) records clerks, and to provide

suppl enental training for persons previously or currently enployed
in any of these occupations.

The content includes, but is not linmted to, planning and
preparing floral designs, selling, buying, transporting, storing,
advertising, displaying, and managi ng the floral goods and
services industry.

Li sted bel ow are the courses that conprise this program when
of fered at the secondary |evel:

8818010 - Floral Design and Marketing
8818020 - Floral Design and Marketing
8818030 - Floral Design and Marketing
8818040 - Floral Design and Marketing
8818050 - Floral Design and Marketing
8818060 - Floral Design and Marketing

O WNE

LABORATORY ACTI VITIES: Laboratory activities are an integral part
of this program For the | aboratory activities to be neani ngful
facilities adequate for classroom sales and display areas,

| aboratory, and storage should be provided. Floral arranging and
mer chandi si ng equi prent i s needed for hands-on experiences.




SPECI AL NOTE: DECA, “An Associ ation of Marketing Students”
(secondary), and Delta Epsilon Chi, “An Association of Marketing
Students” (postsecondary), are the appropriate career and
techni cal student organizations for providing | eadership training
and for reinforcing specific career and technical skills. Career
and Techni cal Student Organi zations, when provided, shall be an
integral part of the career and technical instructional program
and the activities of such organizations are defined as part of
the curriculumin accordance with Rule 6A-6.065 (8), FAC

Cooperative training (QJT), 8800410/ MB99990/0208.999CP, or Cui ded
Wor kpl ace- Lear ni ng, 8300430/ D886300/ 1098. 8630CP, are highly
recomended to use with this program as a work-based | earning
experience. Wien QJT is offered, each student is required to have
a training agreenent and a training plan, signed by the student,
par ent / guar di an, teacher/coordi nator, and enployer. The training
pl an shall include a diverse list of instructional objectives and
on-the-job and in-school |earning experiences. The workstation
shal |l reflect equipnent, skills, and tasks relevant to the
occupation the student has chosen as a career goal. The student
must receive conpensation for work perforned.

VWhen Cui ded Workpl ace-Learning is offered, the student is all owed
to work a maxi num of 450 hours and nust participate, with the
wor k- based | earning site supervisor, in a preplacenent conference.
A wor k-based | earning plan nmust be devel oped to include the

| earni ng obj ectives, nethods of |earning, activities/
responsibilities, tine required, provisions for supervision, and
met hod(s) of student evaluation. Students nust al so neet a

m ni mum of once per week for the purpose of related instruction
and devel oprnental activities. Enploynment nmay be either paid or
unpai d. (For additional information consult the Gui ded Wrkpl ace-
Lear ni ng franmework.)

It is highly recoomended that for every 20 students (or portion
thereof) enrolled in Marketing QJT and/or CGui ded Workpl ace
Lear ni ng, the teacher/coordi nator be given a m ni num of one hour
of QJT-coordination rel ease tine per day for the purposes of
visiting students on the job and the managi ng the cooperative
met hod of instruction.

The teacher/coordinator should visit each training site for the
pur pose of observation a m ni mum of once during each grading

peri od, preferably while the student is actually working. A second
contact each grading period for the purpose of evaluating the
student's progress in attaining the conpetencies listed in the
wor k- based | earning plan/training plan is highly recommended.

SCANS Conpetencies: Instructional strategies for this program
must include nethods that require students to identify, organize,
and use resources appropriately; to work with each other
cooperatively and productively; to acquire and use information; to
understand soci al, organi zati onal, and technol ogi cal systens; and
to work with a variety of tools and equi pment. Instructiona
strategi es nust al so incorporate nmethods to i nprove students
personal qualities, higher-order critical thinking skills, and
probl em sol ving, technical, and literacy skills.




In accordance with Rul e 6A-10.040, FAC, the m ninum basic skills
grade levels required for adult vocational students to conplete
this programare: Mathematics 9.0, Language 9.0, Reading 9.0.
These grade | evel nunmbers corresponds to a grade-equival ent scores
obt ai ned on one of the state-designated basic-skills exam nations.
If a student does not mneet the basic-skills level required for
conpl etion of the program renedi ati on should be provided
concurrently through Vocational Preparatory Instruction (VPl).

Pl ease refer to the Rule for exenptions.

VWhen a secondary student with a disability is enrolled in a
vocational class with nodifications to the curricul um franework,
the particul ar outcomes and student performance standards that the
student nust master to earn credit nust be specified on an

i ndi vidual basis. The job or jobs for which the student is being
trained should be reflected in the student’s desired postschoo

out cone statenent on the Transition |Individual Educational Plan
(Transition | EP)

To be transferabl e statew de between institutions, this

program course nust have been reviewed, and a "transfer val ue"
assigned the curriculumcontent by the appropriate Statew de
Cour se Nunbering Systemdiscipline coomittee. This does not
preclude institutions from devel opi ng specific program or course
articulation agreenments with each ot her

VWen offered at the postsecondary adult vocational level, this
program may be offered in courses. Vocational credit shall be
awarded to the student on a transcript in accordance with Section
230.643 F. S.

I V. | NTENDED QUTCOMVES: After successfully conpleting appropriate
course(s) for each occupational conpletion point of this program
the student will be able to performthe foll ow ng:

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - A
DELI VERY PERSON, FLCRAL - DOT 299.477-010

01.0 Denonstrate know edge of the floral design and marketing
i ndustry.

02.0 Denonstrate human relations skills necessary for success in
mar ket i ng occupati ons.

03.0 Denonstrate ability to comrunicate skillfully.
04.0 Denonstrate enployability skills.
05.0 Perform basic nerchandi sing math operations unique to flora

mar ket i ng.

06.0 Denonstrate know edge and application of product and service
t echnol ogy.

07.0 Denonstrate distribution skills involved in flora
mar ket i ng.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - B
SALESPERSON, FLOWERS - DOT 260. 357- 026

08.0 Perform higher order nerchandi sing math operations unique to
floral marketing.

09.0 Apply sales techniques and procedures to the narketing of
floral products.



10.0 Denpnstrate advanced know edge and application of product
and service technol ogy.

11.0 ldentify factors for the promotion of floristry products and
servi ces.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - C
VEI GHERS, MEASURERS, CHECKERS, SAMPLERS, SUPPLI ERS, AND
RECORDKEEPI NG ( FLORAL) - OES 58017

12.0 Denpnstrate a know edge of nerchandi sing activities.
13.0 OQperate computers utilizing business software appropriate to
floral marketing.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - D
FLORAL DESI GN ASSI STANT/ HELPER- SALESPERSON, FLORI ST SUPPLI ES
DOT- 275. 357-054

14.0 Denpnstrate know edge and application of post harvest
physi ol ogi cal technol ogy.

15.0 Create basic symetrical and asymetrical fresh and silk
floral designs.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - E
FLORAL DESI GNER - DOT 142.081-010

16.0 Create advanced symetrical and asymetrical fresh and silk
floral design.

17.0 Create fresh and/ or permanent synpathy designs.

18.0 Create fresh and/or permanent weddi ng desi gns.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - F
(FLORAL) RETAIL MANAGER, STORE - DOT 185.167-046

19.0 Apply sales pronotion techni ques and procedures to the
mar keting of floral products.
20.0 Denonstrate an understandi ng of entrepreneurship.
21.0 Denonstrate an understanding of the functions of managenent.
22.0 ldentify factors to consider when openi ng/ nanaging a flora
busi ness.



The follow ng diagramillustrates the program structure:

FLORAL DESI GN AND MARKETI NG
8818000/ MB05030/ 0208. 050300

- -
FLORAL DESI GN AND MARKETI NG - 6 DATA CODE - F
8818060 Retai |l Manager, Store (Floral)
(6 Credits/ 900 Hours) DOT 185.167- 046
—® DATA CODE - E
FLORAL DESI GN AND MARKETI NG - 5 Fl oral Designer
8818050 CES 34038F
(5 Credits/ 750 Hours)
—® DATA CODE - D
FLORAL DESI GN AND MARKETI NG - 4 Floral Design Assistant/Hel per-
8818040 Sal esper son,
(4 Credits/ 600 Hours) Florist Supplies
DOT  275. 357-054
' - DA_TA CODE - C
FLORAL DESI GN AND MARKETI NG - 3 Vi ghers, Measurers, Checkers,
8818030 Sanpl ers, Suppliers, and
(3 Credits/ 450 Hours) Recor dkeepi ng (Floral)
CES 58017
' p DATA CODE - B
FLORAL DESI GN AND MARKETING - 2 Sal esperson, Fl overs
8818020 DOT  260. 357- 026
(2 Credits/ 300 Hours)
' | DATA CODE - A
Del i verv Person. Floral

FLORAL DESI GN AND MARKETI NG -
8818010
(1 Credit/ 150 Hours)

1

DOT 299.477-010




July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Program Titl e: Fl oral Design and Marketing
Secondary Nunber: 8818000
Post secondary Nunber: MB05030

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - A

01.

02.

03.

04.

0

0

0

0

DELI VERY PERSON, FLCRAL - DOT 299.477-010

DEMONSTRATE KNOALEDGE OF THE FLORAL DESI GN AND MARKETI NG | NDUSTRY-

-The student will be able to:

01.01 Identify trends in the floral design and marketing industry.
01.02 Identify careers in the floral design and marketing

i ndustry.
01.03 Identify floral services.

DEMONSTRATE HUVAN RELATI ONS SKI LLS NECESSARY FOR SUCCESS I N

MARKETI NG OCCUPATI ONS- - The student will be able to

02.01 Denonstrate such interpersonal skills as punctuality,
initiative, courtesy, loyalty, and being a team pl ayer.

02.02 Exhibit ability to work with others.

02.03 Denonstrate personality traits inportant to business.

02.04 Maintain appropriate personal appearance and attitude.

02. 05 Denonstrate probl emsol ving and deci si on-maki ng strategies.

02.06 Denobnstrate interest and enthusiasm

02. 07 Denonstrate responsi bl e behavi or

02.08 Denonstrate honesty and integrity.

02.09 Denonstrate orderly and systenatic behavior

02. 10 Denonstrate initiative.

02.11 Denonstrate sel f-managenent.

02.12 Expl ai n concepts of self-understanding, self-esteem and
sel f-i mage

02.13 Explain concepts of integrity, credibility, and reliability.

02.14 Use feedback for personal grow h.

02.15 Adjust to change.

02.16 Show enpat hy for others.

02.17 Use appropriate assertiveness.

02.18 Set personal goals.

02.19 Foster positive working rel ationships.

DEMONSTRATE ABI LI TY TO COWUNI CATE SKILLFULLY--The student will be

able to:

03.01 Discuss the role conmunication plays in marketing.

03.02 Denonstrate a proficiency in the effective use of speech and
vocabul ary.

03.03 Denonstrate effective witten conmuni cation skills.

03.04 Denonstrate effective oral conmunication skills.

03.05 Denonstrate effective listening skills.

DEMONSTRATE EMPLOYABI LI TY SKILLS--The student will be able to

04.01 Identify and utilize resources used in a job search (e.qg.
newspaper, Internet, networking). (LA A 1.4.2; LAA1.4.3
LAAL14.4 LAAZ2. 4.4, LAA2.4.98)



05.

06.

07.

0

0

0

04.02 D scuss inportance of drug tests and cri m nal background
checks in identifying possible enpl oynent options.

04.03 Identify steps in the job application process including
arrangi ng for references and proper docunentation (e.g., green
card).

04.04 ldentify procedures and docunents required when applying for a
job (e.g., application, W4, 1-9).

04.05 Prepare a resune (electronic and traditional), cover letter
letter of application, followup letter, acceptance/rejection
letter, letter of resignation, and letter of recomrendation

04.06 Denonstrate appropriate dress and groom ng for enpl oyment.

04.07 Denonstrate effective interviewing skills (e.g., behavioral).

04. 08 Descri be methods for handling illegal interview and
appl i cati on questi ons.

04.09 D scuss state and federal |abor |aws regul ati ng the workpl ace
(e.g., Child Labor Law, sexual harassnent, EEQCC, ADA, FM.A).

04.10 Identify positive work attitudes and behavi ors such as
honesty, conpassion, respect, responsibility, fairness,
trustworthi ness, and cari ng.

04.11 Describe inportance of producing quality work and neeting
per f or mance st andards.

04.12 ldentify personal and business ethics (e.g., preventing
theft, pilfering, and unauthorized di scounting).

04.13 Denonstrate orderly and systemati c behavior by creating and
mai nt ai ni ng a nont hly pl anner.

04.14 ldentify qualities typically required for pronotion (e.g.
productivity, dependability, responsibility).

04.15 Identify howto prepare for job separati on and re-enpl oynent.

04.16 Create and naintain a career portfolio (e.g., resune,
letters of reconmendation, awards, evidence of participation
i n school /communi ty/vol unteer activities, enployer
eval uati ons).

PERFORM BASI C MERCHANDI SI NG MATH OPERATI ONS UNI QUE TO FLORAL
MARKETI NG - The student will be able to:

05.01 Performaddition, subtraction, multiplication, and division
05. 02 Conpl ete probl ens usi ng percentages, decinmals, and
fractions.

DEMONSTRATE KNOW.EDGE AND APPLI CATI ON OF PRODUCT AND SERVI CE
TECHNOLOGY- - The student will be able to:

06.01 Identify varieties of flowers and plants utilized in flora
arrangenents.

06. 02 Perform speci alized care and handling of flowers and plants
utilized in floral arrangenents.

06.03 Performcorrect storage procedures for plants, flowers, and
prepared floral arrangenents.

06.04 Perform “greening-in”, prepping containers, and fresh fl ower
mai nt enance.

DEMONSTRATE DI STRI BUTI ON SKI LLS | NVOLVED | N FLORAL MARKETI NG- - The
student will be able to:

07.01 Tag floral orders.

07. 02 Package products.

07.03 Route and organi ze deliveries according to priority,
| ocation, tinme, and fuel consunption

07.04 Make confirmation phone calls.



07.05 Apply techniques for correct |oading of delivery trucks.

07.06 Solve delivery problens, such as wong address, danaged
nmer chandi se, and inability to deliver.

07.07 Maintain general floral shop upkeep.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - B
SALESPERSON, FLOWERS - DOT 260. 357- 026

08.0 PERFORM HI GHER ORDER MERCHANDI SI NG MATH OPERATI ONS UNI QUE TO
FLORAL MARKETI NG - The student will be able to:

08.01 Denonstrate correct procedures for handling basic types of
customer sal es transactions, including cash and charge.

08. 02 Denonstrate a know edge of pricing policies.

08.03 Cal cul ate mark-up as a percentage of cost.

08.04 Cal cul ate mark-up as a percentage of retail.

08. 05 Denonstrate opening and cl osing procedures for a cash
register.

09.0 APPLY SALES TECHNI QUES AND PROCEDURES TO THE MARKETI NG OF FLORAL
PRODUCTS- - The student will be able to:

09.01 Denonstrate steps of a sale utilizing floral products.

09. 02 Performtel ephone sal es.

09. 03 Process orders using both tel ephone and conputer wre
servi ces.

10. 0 DEMONSTRATE ADVANCED KNON.EDGE AND APPLI CATI ON OF PRODUCT AND
SERVI CE TECHNOLOGY- - The student will be able to:

10.01 Identify types of floral arrangenents.
10.02 Wilize available resources to obtain product know edge.

11. 0 | DENTI FY FACTORS FOR THE PROMOTI ON OF FLORI STRY PRODUCTS AND
SERVI CES- - The student will be able to:

11.01 ldentify the major classifications of retail flower
operations.

11. 02 Describe product presentation and inportance of w ndow and
store display.

11.03 ldentify primary goals of display.

11.04 ldentify types and functions of business records maintained.

11.05 Develop a floor plan for a fl ower shop.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - C
VEI GHERS, MEASURERS, CHECKERS, SAMPLERS, SUPPLI ERS, AND
RECORDKEEPI NG ( FLORAL) - OES 58017

12. 0 DEMONSTRATE A KNOALEDGE OF MERCHANDI SI NG ACTI VI TI ES- - The st udent
wll be able to:

12.01 Explain the role of buying and purchasing in a retailing
situation.

12.02 Fol | ow accepted procedures for inventory control.

12. 03 Denpnstrate stockkeepi ng procedures.

12.04 Qperate appropriate wei ghing and neasuring devices for
floral products and materials.



13. 0 OPERATE COWVPUTERS UTI LI ZI NG BUSI NESS SOFTWARE APPROPRI ATE TO
FLORAL MARKETI NG - The student will be able to:

13. 01 Denpnstrate data entry procedures.

13. 02 Denpnstrate nerchandising math data entry procedures such as
stock turnover, mark-up, mark-down, open-to-buy, pricing,
i nvoi ci ng, etc.

13. 03 Denpnstrate marketing spreadsheet data entry and out put
pr ocedures.

13. 04 Denpnstrate marketing spreadsheet data decisi on naking
skills.

13. 05 Send and receive conputerized wire service orders.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - D
FLORAL DESI GN ASSI STANT/ HELPER, SALESPERSON, FLORI ST SUPPLI ES -
DOT 275. 357- 054

14. 0 DEMONSTRATE KNONM.EDGE AND APPLI CATI ON OF PCST HARVEST
PHYSI OLOG CAL TECHNOLOGY- - The student will be able to:

14. 01 Denopnstrate operation of underwater floral cutting
equi prrent .

14.02 Denonstrate use of electric floral stemstripper

14.03 Apply knowl edge in the use of floral preservatives and pre-
hydrati ng sol utions.

14. 04 Denonstrate know edge and application of refrigeration
sanitation, and ethyl ene control

14.05 ldentify grower-packagi ng quantities used for cut flowers
and foliage.

14. 06 Apply know edge of specialized techniques for conditioning
post harvest plant material.

15.0 CREATE BASI C SYMVETRI CAL AND ASYMVETRI CAL FRESH AND SI LK FLORAL
DESI GNS- - The student will be able to:

15.01 ldentify fundanental s of color and texture.

15.02 ldentify nechanics, principles, and styles of design.

15. 03 Apply fundanentals of creativity.

15.04 Maintain portfolios.

15.05 ldentify and practice safety procedures.

15.06 ldentify, use, and maintain hand tools and equi pnent.

15. 07 Sel ect appropriate contai ners.

15.08 Create circul ar designs.

15.09 Create triangul ar designs.

15.10 Apply horizontal and vertical design principles as
appropri ate.

15.11 Apply symmetrical and asynmetrical design principles as
appropri ate.

15.12 Create body fl owers (boutonnieres, corsages, hairpieces,
etc.) appropriate to designer’s |ocale.

15. 13 Construct di sh gardens.

15. 14 Decorate bl oom ng pl ants.

15. 15 Construct bal |l oon bouquets.

15.16 Apply principles of mass production skills where and when
appropri ate.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - E
FLORAL DESI GNER - DOT 142.081-010



16. 0 CREATE ADVANCED SYMMVETRI CAL AND ASYMVETRI CAL FRESH AND SI LK FLORAL

17.

18.

0

0

DESI GNS- - The student will be able to:

16.01 Create orchid corsages.

16. 02 Create a nosegay and corsages.

16. 03 Create seasonal / holiday designs.

16.04 Create pieces for religious events.

16. 05 Create special event pieces: conventions, parties, banquets,
showers, and receptions.

16.06 Create oriental style designs.

16.07 Create silk arrangenments working with the limted use of
acrylics/ pol ymers.

16.08 Create designs for recipients in special care facilities
(maternity, pediatrics, mental health, burns, general
hospital, extended care).

16.09 Create period designs (southwest, colonial, country,

Eur opean, etc.).

CREATE FRESH AND/ OR PERVANENT SYMPATHY DESI GNS- - The student will
be able to:

17.01 Create fam |y pieces.

17.02 Create funeral baskets.
17.03 Create set pieces.

17.04 Create easel pieces.

17.05 Create interior lid pieces.

CREATE FRESH ANDY OR PERVANENT WEDDI NG DESI GNS- - The student will
be able to:

18.01 Create designs for church/synagogue weddi ngs.
18.02 Create designs for special weddings.

18. 03 Create designs for weddi ng receptions.

18.04 Create designs for weddi ng party nenbers.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - F

19.

20.

0

0

(FLORAL) RETAIL MANAGER, STORE - DOT 185.167- 046

APPLY SALES PROMOTI ON TECHNI QUES AND PROCEDURES TO THE MARKETI NG
OF FLORAL PRODUCTS--The student will be able to:

19.01 List the purposes of advertising, display, and public
rel ations.

19. 02 Explain the inportance of sal es pronotion.

19.03 ldentify various forns of advertising nedia including the
I nternet.

19. 04 Conduct weddi ng consul tati ons.

19. 05 Conduct funeral consultations.

19. 06 Conduct life events consultations.

19. 07 Pl an and conduct a sales promotion plan for a product.

DEMONSTRATE AN UNDERSTANDI NG OF ENTREPRENEURSHI P- - The st udent wil |
be able to:

20. 01 Define entrepreneurship.

20.02 Describe the inportance of entrepreneurship to the American
econony.

20.03 List the advantages and di sadvant ages of busi ness ownership.

20.04 ldentify the risks involved in ownership of a business.

10



20.05 ldentify the necessary personal characteristics of a
successful entrepreneur

20.06 ldentify the business skills needed to operate a snal
busi ness efficiently and effectively.

21.0 DEMONSTRATE AN UNDERSTANDI NG OF THE FUNCTI ONS OF MANAGEMENT- - The
student will be able to:

21.01 Identify and describe steps in the planning process.

21. 02 Define Managenent by Cbjectives (MBO).

21.03 Devel op an organi zational chart to illustrate Iine and staff
rel ati onshi ps.

21.04 lIdentify how to plan personnel needs and how to find
enpl oyees for specific positions.

21.05 Describe the responsibilities for selecting, training, and
appr ai si ng enpl oyees.

21.06 ldentify steps for avoiding difficulties resulting from
del egati on.

21.07 Define the principles of “chain of conmand” and “span of
control .’

21.08 Justify the inportance of accountability.

21.09 Nane and define the functions of managenent (planning,
organi zi ng, staffing, directing, controlling).

21.10 Discuss the inmportance of a manager’s phil osophy of
managenent in creating a work environment.

21.11 Anal yze managenent techni ques used by effective nmanagers.

21.12 Explain how notivation, |eadership, and comruni cation
i nfl uence people within an organi zation

21.13 Describe nethods used in training and devel opnent.

22.0 | DENTI FY FACTORS TO CONSI DER WHEN OPENI NG MANAG NG A FLORAL
BUSI NESS- - The student will be able to:

22.01 Identify primary functions of a retail flower shop

22.02 Explain the characteristics of store |ocation options.

22.03 Characterize the principle responsibilities of enpl oyees.

22.04 Summarize the key managenent responsibilities required for a
successful and profitable flower shop

11



July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Cour se Nunber: 8818010
Course Title: Fl oral Design and Marketing 1
Course Credit: 1

COURSE DESCRI PTI ON:

This course is designed to devel op the fundanmental conpetencies
necessary for enploynent in the floral design and marketing industry.
Topi cs include: introduction to the floral industry, human relations
skills that are vital to enploynent in the field, comunications and
enpl oyability skills. Students will have nmet Gccupational Conpletion
Poi nt Data Code A: Delivery Person, Floral - DOT 299.477-010.

01.0 DEMONSTRATE KNOW.EDGE OF THE FLORAL DESI GN AND MARKETI NG | NDUSTRY-
-The student will be able to:

01.01 Identify trends in the floral design and marketing industry.
01.02 Identify careers in the floral design and marketing

i ndustry.
01.03 Identify floral services.

02.0 DEMONSTRATE HUVAN RELATI ONS SKI LLS NECESSARY FOR SUCCESS | N
MARKETI NG OCCUPATI ONS- - The student will be able to

02.01 Denonstrate such interpersonal skills as punctuality,
initiative, courtesy, loyalty, and being a team pl ayer.

02.02 Exhibit ability to work with others.

02.03 Denonstrate personality traits inportant to business.

02.04 Maintain appropriate personal appearance and attitude.

02. 05 Denonstrate probl emsol ving and deci si on-maki ng strategies.

02.06 Denobnstrate interest and enthusiasm

02. 07 Denonstrate responsi bl e behavi or

02.08 Denonstrate honesty and integrity.

02.09 Denonstrate orderly and systenatic behavi or

02. 10 Denonstrate initiative.

02.11 Denonstrate sel f-managenent.

02.12 Expl ain concepts of self-understanding, self-esteem and
sel f-i mage

02.13 Explain concepts of integrity, credibility, and reliability.

02.14 Use feedback for personal grow h.

02.15 Adjust to change.

02.16 Show enpat hy for others.

02.17 Use appropriate assertiveness.

02.18 Set personal goals.

02.19 Foster positive working relationships.

03.0 DEMONSTRATE ABI LI TY TO COMWUNI CATE SKI LLFULLY--The student will be
able to:

03.01 Discuss the role conmunication plays in marketing.

03.02 Denonstrate a proficiency in the effective use of speech and
vocabul ary.

03.03 Denonstrate effective witten conmunication skills.

03.04 Denonstrate effective oral conmunication skills.

03.05 Denonstrate effective listening skills.

12



04.0 DEMONSTRATE EMPLOYABI LI TY SKILLS--The student will be able to

05.

06.

0

0

04.

04.

04.

04.
04.
04.
04.
04.
04.

04.

04.

04.

04.

04.

04.
04.

01

02

03

04
05
06
07
08
09

10

11

12

13

14

15
16

Identify and utilize resources used in a job search (e.g.
newspaper, Internet, networking). (LA A 1.4.2; LAA1.4.3
LAAL14.4 LAAZ2. 4.4, LAA2.4.98)

Di scuss inmportance of drug tests and crimnal background
checks in identifying possible enpl oynent options.

Identify steps in the job application process including
arranging for references and proper docunentation (e.g., green
card).

Identify procedures and docunents required when applying for a
job (e.g., application, W4, 1-9).

Prepare a resune (electronic and traditional), cover letter
letter of application, followup letter, acceptance/rejection
letter, letter of resignation, and letter of recomrendation
Denonstrate appropriate dress and groom ng for enpl oynent.
Denmonstrate effective interviewing skills (e.g., behavioral).
Descri be methods for handling illegal interview and
appl i cati on questions.

Di scuss state and federal |abor |aws regul ating the workpl ace
(e.g., Child Labor Law, sexual harassnent, EEQCC, ADA, FM.A).
Identify positive work attitudes and behavi ors such as
honesty, conpassion, respect, responsibility, fairness,
trustworthi ness, and cari ng.

Descri be i nmportance of producing quality work and meeting
perf or mance st andards.

Identify personal and business ethics (e.g., preventing
theft, pilfering, and unauthorized di scounting).
Denonstrate orderly and systemati c behavi or by creating and
mai nt ai ni ng a nont hly pl anner.

Identify qualities typically required for pronotion (e.g.
productivity, dependability, responsibility).

Identify howto prepare for job separation and re-enpl oynent.
Create and maintain a career portfolio (e.g., resung,
letters of reconmendation, awards, evidence of participation
i n school /communi ty/vol unteer activities, enployer

eval uati ons).

PERFORM BASI C MERCHANDI SI NG MATH OPERATI ONS UNI QUE TO FLORAL

MARKETI NG - The student will be able to:

05.01 Performaddition, subtraction, multiplication, and division
05. 02 Conpl ete probl ens usi ng percentages, decinmals, and

fractions.

DEMONSTRATE KNOALEDGE AND APPLI CATI ON OF PRODUCT AND SERVI CE

TECHNOLOGY- - The student will be able to:

06.

06.

06.

06.

01

02

03

04

Identify varieties of flowers and plants utilized in flora
arrangenents.

Perform speci alized care and handling of flowers and plants
utilized in floral arrangenents.

Perform correct storage procedures for plants, flowers, and
prepared floral arrangenents.

Perform “greening-in”, prepping containers, and fresh fl ower
mai nt enance.
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07.0 DEMONSTRATE DI STRI BUTI ON SKI LLS | NVOLVED | N FLORAL MARKETI NG - The
student will be able to:

07.01 Tag floral orders.

07. 02 Package products.

07.03 Route and organi ze deliveries according to priority,
| ocation, time, and fuel consunption.

07.04 Make confirmation phone calls.

07.05 Apply techniques for correct |oading of delivery trucks.

07.06 Solve delivery problens, such as wong address, danaged
mer chandi se, and inability to deliver.

07.07 Maintain general floral shop upkeep.
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July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Cour se Nunber: 8818020
Course Title: Fl oral Design and Marketing 2
Course Credit: 1

COURSE DESCRI PTI ON:

This course prepares the student in the skills of nerchandising math,
pricing, and selling. In addition the course includes skills for
ordering fresh and silk flowers, maintaining stock, receiving and
processi ng whol esale and retail sales orders, pricing stock, and
utilizing appropriate sales techni ques and customer relations. Student
wi || have nmet Occupational Conpletion Point Data Code B, Sal esperson

Fl oners DOT 260. 357- 026.

08.0 PERFORM HI GHER ORDER MERCHANDI SI NG MATH OPERATI ONS UNI QUE TO
FLORAL MARKETI NG - The student will be able to:

08.01 Denonstrate correct procedures for handling basic types of
customer sal es transactions, including cash and charge.

08. 02 Denonstrate a know edge of pricing policies.

08.03 Cal cul ate mark-up as a percentage of cost.

08.04 Cal cul ate mark-up as a percentage of retail

08. 05 Denonstrate opening and cl osing procedures for a cash
register.

09.0 APPLY SALES TECHNI QUES AND PROCEDURES TO THE MARKETI NG OF FLORAL
PRODUCTS- - The student will be able to:

09.01 Denonstrate steps of a sale utilizing floral products.

09. 02 Performtel ephone sal es.

09. 03 Process orders using both tel ephone and conputer wre
servi ces.

10. 0 DEMONSTRATE ADVANCED KNON.EDGE AND APPLI CATI ON OF PRODUCT AND
SERVI CE TECHNOLOGY- - The student will be able to:

10.01 Identify types of floral arrangenents.
10.02 Wilize available resources to obtain product know edge.

11. 0 | DENTI FY FACTORS FOR THE PROMOTI ON OF FLORI STRY PRODUCTS AND
SERVI CES- - The student will be able to:

11.01 Identify the major classifications of retail flower
operations.

11. 02 Describe product presentation and inportance of w ndow and
store display.

11.03 ldentify primary goals of display.

11.04 ldentify types and functions of business records maintained.

11.05 Develop a floor plan for a flower shop
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July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Cour se Number: 8818030
Course Title: Fl oral Design and Marketing 3
Course Credit: 1

COURSE DESCRI PTI ON:

This course prepares the student to use data entry and appropriate
busi ness software to conpl ete wei ghers, neasures, checkers, and

sanpl ers, recordkeeping (Floral) OES 58017 includi ng wei ghing, neasuring
and checking materials, supplies, and equi pnent for the purpose of
keepi ng rel evant records. Content includes basic skills in accounts
recei vabl e, accounts payable, payroll, inventory control, wire service
orders, collecting and keeping record of sanples of products or
materi al s and mai ntai ni ng other financial records required for smal
busi ness operations. Students will have net Qccupational Conpletion
Poi nt Data Code C, Wighers, Measurers, Checkers, Sanplers, Suppliers,
and Recor dkeepi ng (Floral)-CES 58017.

12. 0 DEMONSTRATE A KNOALEDGE OF MERCHANDI SI NG ACTI VI TI ES- - The st udent
wll be able to:

12.01 Explain the role of buying and purchasing in a retailing
situation.

12.02 Fol | ow accepted procedures for inventory control

12. 03 Denpnstrate stockkeepi ng procedures.

12.04 Qperate appropriate wei ghing and neasuring devices for
floral products and materials.

13. 0 OPERATE COWVPUTERS UTI LI ZI NG BUSI NESS SOFTWARE APPROPRI ATE TO
FLORAL MARKETI NG - The student will be able to:

13. 01 Denpnstrate data entry procedures.

13. 02 Denpnstrate nerchandising math data entry procedures such as
stock turnover, mark-up, mark-down, open-to-buy, pricing,
i nvoi ci ng, etc.

13. 03 Denpnstrate marketing spreadsheet data entry and out put
pr ocedures.

13. 04 Denpnstrate marketing spreadsheet data decisi on naking
skills.

13. 05 Send and receive conputerized wire service orders.
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July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Cour se Nunber: 8818040
Course Title: Fl oral Design and Marketing 4
Course Credit: 1

COURSE DESCRI PTI ON:

This course prepares the student with basic skills in making symetrica
and asymmetrical fresh and silk floral designs under the supervision of
a designer. Students will copy designs, performskills appropriate for
an interior decorator’s assist, a floral manufacturing assenbly line
wor ker, and/or a craft shop worker. Students will have net
Cccupational Conpl etion Point Data Code D, Floral Design

Assi st ant/ Hel per - Sal esperson, Florist Supplies - DOl 275. 357-054.

14. 0 DEMONSTRATE KNONM.EDGE AND APPLI CATI ON OF PCST HARVEST
PHYSI OLOG CAL TECHNOLOGY- - The student will be able to:

14. 01 Denonstrate operation of underwater floral cutting
equi prrent .

14.02 Denonstrate use of electric floral stemstripper

14. 03 Apply know edge in the use of floral preservatives and pre-
hydrati ng sol utions.

14. 04 Denonstrate know edge and application of refrigeration
sanitation, and ethyl ene control

14.05 ldentify grower-packagi ng quantities used for cut flowers
and foliage.

14. 06 Apply know edge of specialized techniques for conditioning
post - harvest plant materi al

15.0 CREATE BASI C SYMVETRI CAL AND ASYMVETRI CAL FRESH AND SI LK FLORAL
DESI GNS- - The student will be able to:

15.01 ldentify fundanental s of color and texture.

15.02 ldentify nechanics, principles, and styles of design.

15. 03 Apply fundanentals of creativity.

15.04 Maintain portfolios.

15.05 ldentify and practice safety procedures.

15.06 ldentify, use, and maintain hand tools and equi pnent.

15. 07 Sel ect appropriate contai ners.

15.08 Create circul ar designs.

15.09 Create triangul ar designs.

15.10 Apply horizontal and vertical design principles as
appropri ate.

15.11 Apply symmetrical and asynmetrical design principles as
appropri ate.

15.12 Create body fl owers (boutonnieres, corsages, hairpieces,
etc.) appropriate to designer’s |ocale.

15. 13 Construct di sh gardens.

15. 14 Decorate bl oom ng pl ants.

15. 15 Construct bal |l oon bouquets.

15.16 Apply principles of mass production skills where and when
appropri ate.
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July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Cour se Nunber: 8818050
Course Title: Fl oral Design and Marketing 5
Course Credit: 1

COURSE DESCRI PTI ON:

Thi s course provides advanced training for the student to utilize
creative skills and previous experience to design appropriate floral
arrangenents according to customer requirenents. Content includes
creating advanced designs for symetrical and asymretrical silk and
fresh floral arrangements, including seasonal periods, special events,
banquet, synpathy, and weddi ng designs. Students will have net
Cccupational Conpl etion Point Data Code E - Floral Designer

DOT 142.081-010.

16. 0 CREATE ADVANCED SYMVETRI CAL AND ASYMVETRI CAL FRESH AND S| LK FLORAL
DESI GNS- - The student will be able to:

16.01 Create orchid corsages.

16.02 Create a nosegay and corsages.

16. 03 Create seasonal / holiday designs.

16.04 Create pieces for religious events.

16. 05 Create special event pieces: conventions, parties, banquets,
showers, and receptions.

16.06 Create oriental style designs.

16.07 Create silk arrangenments working with the limted use of
acrylics/ pol ymers.

16.08 Create designs for recipients in special care facilities
(maternity, pediatrics, mental health, burns, general
hospital, extended care).

16.09 Create period designs (southwest, colonial, country,

Eur opean, etc.).

17.0 CREATE FRESH ANDY OR PERVMANENT SYMPATHY DESI GNS- - The student will
be able to:

17.01 Create fam |y pieces.

17.02 Create funeral baskets.
17.03 Create set pieces.

17.04 Create easel pieces.

17.05 Create interior lid pieces.

18.0 CREATE FRESH AND/ OR PERMANENT WEDDI NG DESI GNS- - The student will
be able to:

18.01 Create designs for church/synagogue weddi ngs.
18.02 Create designs for special weddings.

18. 03 Create designs for weddi ng receptions.

18.04 Create designs for weddi ng party nenbers.
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July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Cour se Number: 8818060
Course Title: Fl oral Design and Marketing 6
Course Credit: 1

COURSE DESCRI PTI ON:

The course prepares students in the basic skills involved with marketing
and managenment of a floral business. Content includes sales pronotion
and marketing techni ques, entrepreneurship, and managenent functions.
Students will have met Occupational Conpletion Point Data Code F
(Floral) Retail Manager, Store - DOTI 185.167-046.

19.0 APPLY SALES PROMOTI ON TECHNI QUES AND PROCEDURES TO THE NARKETI NG
OF FLORAL PRODUCTS--The student will be able to:

19.01 List the purposes of advertising, display, and public
rel ations.

19. 02 Explain the inportance of sal es pronotion

19.03 ldentify various forns of advertising nedia including the
I nternet.

19. 04 Conduct weddi ng consul tati ons.

19. 05 Conduct funeral consultations.

19. 06 Conduct life events consultations.

19. 07 Pl an and conduct a sales promotion plan for a product.

20.0 DEMONSTRATE AN UNDERSTANDI NG OF ENTREPRENEURSHI P- - The st udent wil |
be able to:

20. 01 Define entrepreneurship.

20.02 Describe the inportance of entrepreneurship to the American
econony.

20.03 List the advantages and di sadvant ages of busi ness ownership.

20.04 ldentify the risks involved in ownership of a business.

20.05 Identify the necessary personal characteristics of a
successful entrepreneur

20.06 ldentify the business skills needed to operate a snal
busi ness efficiently and effectively.

21.0 DEMONSTRATE AN UNDERSTANDI NG OF THE FUNCTI ONS OF MANAGEMENT- - The
student will be able to:

21.01 Identify and describe steps in the planning process.

21. 02 Define Managenent by Cbjectives (MBO).

21.03 Devel op an organi zational chart to illustrate Iine and staff
rel ati onshi ps.

21.04 lIdentify how to plan personnel needs and how to find
enpl oyees for specific positions.

21.05 Describe the responsibilities for selecting, training, and
appr ai si ng enpl oyees.

21.06 ldentify steps for avoiding difficulties resulting from
del egati on.

21.07 Define the principles of “chain of conmand” and “span of
control .’
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21.08 Justify the inportance of accountability.

21.09 Nane and define the functions of managenent (planning,
organi zi ng, staffing, directing, controlling).

21.10 Discuss the inmportance of a manager’s phil osophy of
managenent in creating a work environment.

21.11 Anal yze managenent techni ques used by effective nmanagers.

21.12 Explain how notivation, |eadership, and comruni cation
i nfl uence people within an organi zati on.

21.13 Descri be nethods used in training and devel opnent.

22.0 | DENTI FY FACTORS TO CONSI DER WHEN OPENI NG MANAG NG A FLORAL
BUSI NESS- - The student will be able to:

22.01 Identify primary functions of a retail flower shop.

22.02 Explain the characteristics of store |ocation options.

22.03 Characterize the principle responsibilities of enpl oyees.

22.04 Summarize the key managenent responsibilities required for a
successful and profitable flower shop.
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