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The purpose of this programis to prepare
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travel
transportation attendants (68028496),
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desti nation

training for
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occupati ons.
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Li sted bel ow are the courses that conprise this program
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and Tourism 1(Introduction to Hospitality
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Conput er Applications for Tourism (Conputer
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Tr avel
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and TourismlInternship (Hospitality and
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Mar ket i ng Cooperative Education QIT

Tr avel
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and Tourism Marketing



LABORATORY ACTI VITIES: Laboratory activities are an integral part
of this cluster. Equipnment and supplies should be provided to
enhance hands-on experiences for students in the chosen
occupati on.

SPECI AL NOTE: DECA, “An Associ ation of Marketing Students”
(secondary), and Delta Epsilon Chi, “An Association of Marketing
Students” (postsecondary), are the appropriate career and
techni cal student organizations for providing | eadership training
and for reinforcing specific career and technical skills. Career
and Techni cal Student Organi zations, when provided, shall be an
integral part of the career and technical instructional program
and the activities of such organizations are defined as part of
the curriculumin accordance with Rule 6A-6.065 (8), FAC

Cooperative Training (QJT), 8800410/ MB99990/0208. 9999CP, or Travel
and Tourism I nternship, 8845130, are the appropriate work-based

| earni ng experiences for this program \Wenever QJT is offered
each student is required to have a training agreenent and training
pl an signed by the student, teacher/coordinator, and enpl oyer.

The training plan should include a diverse list of instructiona
obj ectives, on-the-job skills, and in-school |earning experiences.
The workstation should reflect equipnent, skills, and tasks

rel evant to the occupation that the student has chosen as a career
goal . The student must receive conpensation for work performed.
The enpl oyer will evaluate the student’s job performance of the

i nstructional objectives and | earning experiences each gradi ng
peri od.

Students who choose the internship option rmust work a m ni mum of
150 hours to earn one credit. Travel and Tourism 1 and Computer
Applications for Tourism should be conpleted prior to enroll nent
in Travel and TourismlInternship. Each student intern is required
to have a job performance skills plan, signed by the student/
intern, teacher, and enployer. This plan should include

conpet enci es devel oped t hrough cl assroom experiences, a list of
on-the-job duties and tasks to be performed, and identification of
student performance standards. The Travel and Tourism Internship
may provide paid or nonpaid work experience based on the needs of
the student and availability of positions.

It is highly recoomended that for every 20 students (or portion
thereof) enrolled in QJT/internship, the teacher/coordinator be
given a mni num of one hour of QJT-coordination rel ease time per
day for the purposes of visiting students on the job and managi ng
t he cooperative nethod of instruction

The teacher/coordi nator should visit each intern/QJT site a

m ni mum of once during each grading period for the purpose of
observation, preferably while the student is actually working. A
second contact during each grading period for the purpose of

eval uating the student’s progress in attaining the conpetencies
listed in the job performance basic skills/training plan is highly
reconmended.

QIT and internship may be continued as a sunmer | earning
experi ence without classroominstruction for those students who



participated in the programduring the school year inmediately
precedi ng the sumer assignment.

The QJT course may be taken by a student for one or nore semesters
at the secondary |evel enabling the student to earn multiple
credits. The specific student performance standards, which the
student nust achieve to earn credit, nust be specified in the AIT
trai ning plan

In accordance with Rul e 6A-10.040, FAC., the m ninum basic skills
grade levels required for postsecondary adult vocational students
to exit the progranms in this cluster are listed at the program

| evel or at the occupational conpletion points within the program
These grade | evel nunmbers correspond to a grade equival ent score
obt ai ned on one of the state designated basic skills exam nations.
If a student does not neet the basic skills level required for
conpl etion of the program renedi ati on should be provided
concurrently through Vocational Preparatory Instruction (VPl).

Pl ease refer to the Rule for exenptions.

VWhen a secondary student with a disability is enrolled in a
vocational class with nodifications to the curricul um franework,
the particul ar outcomes and student perfornmance standards, which
the student must master to earn credit, nust be specified on an

i ndi vidual basis. The job or jobs for which the student is being
trained should be reflected in the student’s desired postschoo
out cone statenent on the Transition |ndividual Educational Plan
(Transition | EP)

SCANS Conpetencies: Instructional strategies for this program
must include nethods that require students to identify, organize,
and use resources appropriately; to work with each other
cooperatively and productively; to acquire and use information; to
understand soci al, organi zati onal, and technol ogi cal systens; and
to work with a variety of tools and equi pment. Instructiona
strategi es nust al so incorporate nmethods to i nprove students
personal qualities, higher-order critical thinking skills, and
probl em sol ving, technical, and literacy skills.

To be transferabl e statew de between institutions, this

program course nust have been reviewed, and a "transfer val ue"
assigned the curriculumcontent by the appropriate Statew de
Cour se Nunbering Systemdiscipline coomittee. This does not
preclude institutions from devel opi ng specific program or course
articulation agreenments with each ot her

VWen offered at the postsecondary adult vocational level, this
program may be offered in courses. Vocational credit shall be
awarded to the student on a transcript in accordance with Section
230.643 F. S.

I V. | NTENDED OQUTCOMVES: After successfully conpleting appropriate
course(s) for each Cccupational Conpletion Point of this program
the student will be able to:

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - A
GUEST SERVI CES AGENT - Industry Title



01.
02.

03.

04.

05.

06.

07.

08.

09.

Identify careers in the hospitality and tourismindustry.
Denonstrate knowl edge of the hospitaltiy and tourism

i ndustry.

Denonstrate enployability skills necessary for success in
hospitality and tourism occupati ons.

Denonstrate human rel ations skills necessary for success in
hospitality and tourism occupati ons.

Denonstrate proficiency in applying communication and
technol ogy skills in the hospitality and tourismindustry.
Expl ain econonic principles as related to the hospitality
and tourismindustry.

Identify marketing and business fundanentals related to the
hospitality and tourismindustry.

Identify sales techni ques and procedures appropriate for use
in the hospitality and tourismindustry.

Perf orm mat hemati cal operations related to hospitality and
touri sm occupati ons.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - B
RESERVATI ON AND TRANSPORTATI ON AGENT — OES 53805

10.
11.

12.

13.

14.

15.

16.

17.
18.

19.

20.

21.
22.

0
0

0

0
0

Operate technol ogy, conputer systens, and the Internet.
Under st and and denonstrate proficiency using a conputer
reservation system

Denonstrate an understandi ng of conmputer reservation system
records.

Denonstrate the inportance of standardization in the airline
i ndustry.

Perform functions that are associated with the conputer
reservation system

Recogni ze functions associ ated wi th maki ng a | odgi ng
reservation.

Recogni ze functions associated wi th naking a ground
transportati on reservation

Recogni ze functions associated with a cruise reservation
Assess the inpact of technol ogy and automati on on the travel
reservation industry.

Denonstrate proficiency in applying comunication,

| eadershi p, and customer relations skills in the travel and
touri smindustry.

Apply enployability skills necessary for success in the
travel and tourismindustry.

Perf orm desi gnated job skills.

Denonstrate work ethics.

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - C
TRAVEL DESTI NATI ON SPECI ALI ST - | NDUSTRY TI TLE

23.
24,
25.
26.
27.
28.

29.

0

0

eoNeoNe)

Expl ain marketing principles as they relate to travel and
tourism

Denonstrate sal es and custoner service techniques in the
selling of travel and tourism products.

Denonstrate proficiency in applying higher |evel

mat hemati cal skills unique to travel and tourism

Di scuss the Internet as a travel and tourism marketing tool.
Di scuss the needs of the business traveler.

Exam ne the inpact of neetings, conventions, conferences,
and incentive travel.

Exam ne facts and principles related to the cruise industry.



oleoloNe] o

o

Exam ne facts and principles related to the air travel

i ndustry.

Exam ne facts and principles related to the ground travel
i ndustry.

Exam ne facts and principles related to the | odging

i ndustry.

Exam ne facts and principles related to |leisure travel.
Descri be the devel opnent of the tour package.

Expl ain options for selling travel and tourism products.
Create a sales pronotion tool for a travel and tourism

product .

Devel op a plan for a career in the travel and tourism

i ndustry.
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STUDENT PERFORMANCE STANDARDS

Program Titl e: Acadeny of Travel and Tourism
Secondary Nunber: 8845100
Post secondary Nunber: MB11040

OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - A
GQUEST SERVI CES AGENT - | NDUSTRY TI TLE

01.0 | DENTIFY CAREERS I N THE HOSPI TALI TY AND TOURI SM | NDUSTRY— The
student will be able to:

01.01 List career positions in a variety of hospitality and
tourismrelated i ndustry conponents (e.g., ground
transportation, cruise, air travel, |odging, food service,
retail and corporate travel, leisure and recreation
conventions and special events). LA A 1.4.3 LAB1l.4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
LA.C 3.4.5 SC.H1.4.7, SCH3.4.5

01.02 Explain duties and responsibilities for the identified
hospitality and tourism positions using current sources of
information. LA A 1.4.2, LAA1.4.3, LAAZ24.6,

LA A2.4.8 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SCH11.4.7 SCH3.4.5
01.03 Identify skills and know edge needed by hospitality and
tourismprofessionals. LA A 1.4.3, LAA2.4.6, LAB1.4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
LA.C 3.4.5 MAAL1.41 MAAL14.2 NAAL43 MAILALA4
SCH1.4.7, SCH3.4.5
01.04 Identify requirenents for entry and advancenent, career
| adders, and enpl oyment opportunities. LA A 1. 4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB.1.4.3, LAB24.1
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NMAEL1l.41 MAE1.4.2

SCH1.4.7, SCH3.4.5

01.05 Identify advantages and di sadvant ages of working in t
hospitality and tourismindustry. LA A 1.4.3, LA A 2 ,
LA A2.4.6, LAA2.4.8, LAB1.4.1, LAB1l.4.2 LABL1 4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 SCH1.4.7
SC.H3.4.5 SS.D.2.4.1

01.06 Conpl ete sel f-assessnment and anal ysis of life style goals
and aspirations to evaluate for suitability in the
hospitality and tourismindustry. LA A 2.4.4, NAE1.4.1,
MA.E.1.4.2, SCH1.4.7, SC.H3.4.5

01. 07 Devel op an individualized education and career plan rel ated
to the hospitality and tourismindustry. LA A 2.4.4,
LA B 2.4.1, SCH1.4.7, SCH3.4.5

02.0 DEMONSTRATE KNOW.EDGE OF THE HOSPI TALI TY AND TOURI SM | NDUSTRY— The
student will be able to:

02.01 Trace history and devel opment of the hospitality and tourism
i ndustry (e.g., airline deregulation, technol ogy,
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globalization). LA A1.4.2, LAA2 4.6, MAB 3.4.1,
MA.D.1.4.1, MAE 1.4.1, SC.D.2.4.1, SCH3.4.3, SS.A5.4.8
Trace history, devel opnent, and relative inportance of
various travel nodalities and | odging facilities.
LAAL1.4.2 LAA2.46, VAB3.4.1, MAD1l.4.1 MAE1l4. 1,
SC.H 3.4.3 SS.D.2.4.2

Define commonly used ternms in the hospitality and tourism
industry. LA A1.4.2, LAA1.4.3 LAB1.4.1 LAB142,
LA B 1.4.3, LAB2.4.1, LAB24.2 LAB243, LABZ24.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5,
SC. H. 3.4.3

Identify major conmponents of the hospitality and tourism
industry. LA A1.4.2, LAA14.3 LAAZ2 4.4 LAB1l4.1,
LA B.1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4
LA.C. 3.4.5, SC.H3.4.3

Identify and descri be organi zati onal structures and
divisions within the hospitality and tourismindustry.

LAA1.4.3 LAA244 LAB1.4.1 LAB1.42 LAB1.4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 MAD1.4. 1,
MA.D.2.4.2, SCH3.4.3

Identify technol ogi cal advancenment within the hospitality
and tourismindustry. LA A 1.4.3, LAA2.4.4, LA A2 4.6,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2 LAC3.4.3
LA.C3.4.4, LA C.3.4.5, SCH3.4.3

Descri be inportance of quality service and continuous
improvenent. LA A 1.4.2, LAA1.4.3, LAB1.4.1,

LA B 1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3,
LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
LA.C. 3.4.5, SC.H3.4.3

Under st and concept of perishability and seasonality of
hospitality and tourism products. LA A 1.4.2, LAA1.4.3

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5 LAD1.4.4, SCH3.4.3, S5.D.2.4.2
Recogni ze the need for quality assurance in the hospitalit
and tourismindustry. LA A 1.4.2, LAA2.4.7, SCH3.4.3,
SC. H. 3.4.5

I dentify busi ness and prof essional associations and
certifications. LA A 1.4.3, LAAZ2 4.4 LA A2 4.6,

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5, SCH3.4.3, SCH3.4.5
Differentiate between international, donestic, and | ocal
hospitality and tourism LA A 2.4.6, SC H. 3.4.3,

SC.H 3.4.5 SS.B.1.4.4, SS.D.2.4.6

Identify and cite sources of major travel docunents needed
by travelers. LA A1.4.3, LA A2.4.4, LA A 2.4.6,

y

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C3.4.5, SCH3.4.3, SCH3.4.5

Recogni ze the probl ens caused by inproper docunentation.
LAAL1 4.2 LAA2.47, VAALA4 1 NAAL4L4 2 NMAALA4 3
MA.A. 1.4.4, SCH3.4.3, SCH3.4.5

Identify and understand the use of industry specific
resources. LA A1.4.2 LAA1.4.3 LAA246, LAB1.4.1,
LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
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LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4
LA.C 3.4.5 SC.H3.4.3 SCH3.4.5

Identify future trends in the hospitality and tourism
industry. LA A 1.4.3, LAAZ2 4.4 LAA246, LAA2.4.7
LA A2.4.8 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NAAL1L43 MA1LlA44
MA.E.1.4.1, MAE1.4.3, VAE24.1 MAEZ242 MES3.4.2,
SC.H3.4.3, SCH3.4.5

Denonstrate a functional understandi ng of donestic and
i nternational procedures throughout the hospitality and
tourismindustry. LA A1.4.2, LAA2. 4.4, LAA24.7,
SC.H3.4.3, SCH3.4.5

Identify factors influencing travelers to choose a

particul ar |ocation (e.g., weather, culture, climte, cost,
natural resources). LA A 1.4.2, LAA1.4.3, LA A2 4.6,
LAA2.4.7, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SCD1.4.1, SCH3.4.3,
SC.H 3.4.5 SS.B.1.4.5, SS.B.2.4.1, SS.B.2.4.2

Descri be components of an itinerary and a tour package
LAAL1.4.3 LAA241 LAAZ2.4.4 LAB1.41 LAB1.4.2
LA B.1.4.3, LAB.2.4.1, LAB2.4.2, LAB243, LAB24.4
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
SC.D.1.4.1, SC.H3.4.3, SCH3.4.5

Identify nodes and uses of ground transportation and di scuss
advant ages and di sadvant ages of each. LA A 1.4. 2,
LAA1.4.3 LAA2.4.4 LAAZ2.4.6, LAB1.4.1, LAB1.4.2
LA.B.1.4.3, LAB2.4.1, LAB24.2 LAB243, LABZ24.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
SC.D.1.4.1, SC.H3.4.3, SCH3.4.5

Denonstrate a functional understanding of flight schedul es.
LAA2.4.4 LAA2.46, VAB1.4.2, VAB3.4.1, VA E1.4. 1,
SC.C.1.4.2, SCH3.4.3, SCH3.4.5

Identify, conpare, and contrast types of lodging facilities
and ownership. LA A 1.4.3, LAA2.2.7, LAA2.4.6

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5 MAE1.4.1 SCH3.43 SCH3.4.5
Expl ain factors that determ ne roomrates and package pl ans.
LAAL1.4.2 LAAL143 LAB1.41 LAB1.42 LAB1.4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5 M AI1l41,
MA.A. 1.4.2, MAAL1.4.3, NMAAL1l4.4 NAAZ2.4.1 NAAZ24.2,
MA.B.1.4.3, SCH3.4.3, SCH3.4.5

Identify sources of information concerning popul ar cruise
destinations and itineraries. LA A 1.4.3, LA A 2 4.6,

LA B 1.4.1, LA B.1.4.2, LAB1.4.3 LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C3.4.5, SCH3.4.3, SCH3.4.5

Denonstrate a functional understanding of a cruise ship

i ncluding the deck plan, public spaces, and stateroom

acconmodat i ons.
MA.D. 1.4.1,
Identify
hotel as
LA B. 1. 4.
LA B. 2. 4.
LA. C. 3. 4.

LA A2 4.4, LAA2.4.6, LAA24.7,

1, LA B.1.4.2, LA B
3, LA B.2.4.4, LA
4, LA C 3.4.5, SC

MA.E.1.4.1, SCH3.4.3, SCH3.4.5
and explain the simlarities of a cruise ship and a
a destination.

LA A1.4.3 LAAZ22 7 LAAZ246

C.
H

1.4.3
3.4.1,
3.4.3

.
> >

[92)
(@)

IO
WWNF

4.1, LA.B. 2. 4.2,
4.2, LA.C. 3.4.3,
. 4.5



02.26 ldentify types of food service operations, segments, and
ownership. LA A1.4.2, LAA2.4.6, LAA1.4.3 LAB1.4.1,
LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA-B.2.4.4, LA C.3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C 3.4.5 SC.H3.4.3, SCH3.4.5

02.27 ldentify role of conventions and special events in the
hospitality and tourismindustry. LA A 1.4.2, LAA1.4.3
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB.1.4.3, LA B2 4.
LA.B.2.4.2, LA B.2.4.3, LA B 2.4.4, LA C3.4.1, LA C 3.4.
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SCH3.4.3 SCH3.4

02.28 Identify conponents of |eisure and recreation industry a
provi de exanmples of each. LA A 1.4.2, LAA1. 4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB.1.4.3, LA B 24.
LA.B.2.4.2, LA B.2.4.3, LA B 2.4.4, LAC3.4.1, LA C 3.4.
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SCH3.4.3 SCH3.4

02.29 Explain differences between public and commercial |eisur
and recreational systens. LA A 1.4.3, LAA227
LA B.1.4.1, LA B.1.4.2, LAB1.4.3, LA , L
LA.B.2.4.3, LA B.2.4.4, LA C3.4.1, LA , L
LA.C3.4.4, LA C.3.4.5, SCH3.4.3, SC

I0Ow
WWN
> >

bl el
GNP

03.0 DEMONSTRATE EMPLOYABI LI TY SKILLS NECESSARY FOR SUCCESS I N
HOSPI TALI TY AND TOURI SM OCCUPATI ONS— The student will be able to:

03.01 Identify and utilize resources used in a job search for a
hospitality and tourismrel ated career (e.g., networking,
newspaper, Internet). LA A1.4.1, LAA1l.4.2 LAA11l43,

LA A2.4.5 LAA246, LAA2.4.7, LAA2.4.8, LAB1.4.1
LA B 1.4.2, LAB1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA B 2.4.4, LA C1.4.3, LAC1.4.4, LA C2.4.1, LAD1.4.2,
LA D1.4.3, LAD24.1, LAEZ246, MAAS3. 42 SCH3.4.5
SC.H3.4.6, SS.D.1.4.1

03. 02 Di scuss inportance of drug tests and crimnm nal background
checks in identifying possible enploynment options.
LAAL141 LAAL1L42 LAAL143 LAAL4L44 LAB1L14.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B.2.4.4, LAC1.4.1, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5 LAD1.4.2, LA D143, LADZ24.1,
LA.D2.4.4, LAD.2.4.5 SCH3.4.1, SCH3.4.3, SSSA5.4.7

03.03 Identify steps in the job application process including
arrangi ng for references and proper docunentation (e.g.
green card). LA A1.4.1, LAA1. 4.2 LAA1143,
LAALl4.4 LAA2.4.1 LAAZ2.4.2 LAA2.4.3, LAAZ2 4.4
LA A 245 LAA246, LAA2.4.7, LAA2.4.8, LAB1.4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B.2.4.4, LA C1.4.3, LAC1.4.4, LA C2.4.1, LAD1.4.2,
LA D1.4.3, LAD24.1, LAEZ246, MAAS5 41 SCH3.4.6

03.04 Identify procedures and docunments required when applying f
ajob (e.g., application, W4, 1-9). LA A1l1l.4.1,
LAAL1.4.2 LAAL1L43 LAALA44 LAA2.41 LAAZ24.2
LA A2.4.3 LAA2.4.4, LAAZ2.4.5 LAA246, LAA2.4.7
LA A2.4.8, LAB1.4.1, LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C1.4.3, LAC1.4.4,
LAC2.4.1, LAD1.4.2, LAD1.4.3, LAD2.4.1, LAEZ2.4.6
MA.A 5.4.1, SCH3.4.6, SS.A5.4.7

03.05 Prepare a resune (electronic and witten), letter of

application, followup letter, acceptance/rejection letter
letter of resignation, and Ietter of reconmendati on
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.3
LA B 2.4.4, VAA1l.4.1, SCH3.4.2

10



LA A2 4.4 LAAZ2.4.7, LAA2.4.8

LA A 1.4.3,

LA.C 3.4.3 SCH3.4.3
03.07 Identify and denonstrate effectiv

03.06 Identify and denonstrate appropriate dress and groom ng for
enpl oynent .

Q1M

4,
4

behavioral). LA A 1.4.3
LA.C.3.4.1, LA C.3.4.2, LA C. 3.
D.1.4.2, LA D.1.4.3, LA D2
H3.4.3, SS.C.2.4.3
03. 08 Descri be nethods for

(e.0.,
LA.
SC.

DM M—AMLO
SYSIII
PRSI
E<Gn000
_ 5353353
a

LA A 2.

application questions.

LA A 2.4.4
B
C
C
D
. H. 3. 4. .A.5.4.
03.09 Discuss state and federa

EECC,
4
4
4
4

| abor | aws regul ating the
Law, sexual harassnent,

Chil d Labor

LAA1.4.2 LAA11.4.3

LA A 1.4.1,

ST

wor kpl ace (e.g
FMLA,
4
4
4
4
4

ADA,

03.10 Idénii%y.positivé ﬁork attitudes and behavi ors such as

fai rness,

LA A 1.4.2,
2
7
1
4
6

responsibility,
LA A1.4.1,

1

6

3

3

1

LA
A
A
A
A

respect,

and caring.

LA A l1l.4.4
A
B
B
D

conpassi on,
t rustwort hi ness,

honesty,
LA A1.4.3
A
B
B
D.

.a.mAAAnRMRmD
oL <<

_—ndddd4

with di

03.12 Deéc}ibe.inportance of p

e PR
2 iNaaao
~LL<BOT
Tl
m.L.Llhlhl_S
SN NAdY S
9444444
.|122212

uAnA“A“Bont

LA A 2.

per f or mance standards.

LA A l1l.4.4
A
B
B
D

business ethics (

<<doa<
<<<< <L
J3333

reventing

<< LY
R R R (| n

unaut hori zed di sc

<
<<<<<L<<LY
RN R R (Y R | n

pilferlng,

t heft,

03. 14 Deﬁnhsiréte orde}Iy énd systénﬁt:

.2
1

LA.B.1.4.3, LA B
LA.D.1.4.1, LA D

mai nt ai ni ng a nonthly pl anner.

LA.B. 1. 4.2,
LA . B. 2. 4.4,

11



04.

0

LA. D. 2.
LA E. 2.
I denti f
producti
LA A 1.
LA A 2.
LA A 2.
LA. B. 2.
LA. C. 2.
SC. H. 3.
Identify
enpl oynen
LA A 2. 4.
LA A 2. 4.
LA. B. 1. 4.

4.

4.

03.15

\'

ARRRARR SRR

03. 16

LA. C 1.
LA. D. 2.
Create
placenent
evi dence
activitie
LA. B. 1. 4.
LA. B. 2. 4.

03.17

03. 18
t echni que

LA A 2. 4.

03.19

LA.C 1. 4.

.2, LAD2.4.3, LAD24.4, LAD.2.4.5 LAD24.6
.4, LAE2.4.6, LAE2.4.8, MAAGSG. 4.1 NMAB.1.4.2
qualities typically required for pronmotion (e.g.
ity, dependability, responsibility). LA A 1.4.1,
2, LAA1.43, LAA1l. 4.4 LAA241 LAAZ24.2
3, LAA2.4.4, LAA2.45 LAA246, LAA2.4.7
8, LAB1.4.1, LAB1.4.2, LAB1.43 LABZ24.1
2, LA B.2.4.3, LAB 2.4.4, LAC1.4.3, LAC1.4.4,
1, LAD1.4.2, LAD1.4.3, LAD2.4.1 LAEZ246
3

how to prepare for job separation and re-
t. LAAL141 LAALlL42 LAA1L14.3 LAALA4A4
1, LAA2.4.2, LAA24.3 LAAZ2. 4.4 LAAZ245
6, LAA2.47, LAA2.4.8 LAB1.41 LAB1.4.2
3, LAB2.4.1, LAB2.4.2, LAB.2.4.3, LA B 2.4.4,
3, LAC1.4.4, LAC2.4.1, LAD1.4.2, LAD1.4.3
1, LAE2.4.6, SCH3.4.5
and maintain a portfolio of documents for job

(e.g., resume, letters of recomendati on, awards,
of participation in school/comunity/vol unteer
s, enployer evaluations). LA A 1.4.3, LAB.1.4.1,
2, LAB1.4.3, LAB241 LAB242 LABZ24.3
4, MA A 1.4.1, MAA1l.4.4, SCH3 4.5 SCH3.4.6

Identify and practice stress nmanagenent and rel axation

-
>> > P
oW P!
PN RN
S atal
whNO

s. LAAl1L41 LAALlL42 LAALA43 LAALALA4L
1, LAA2.4.2, LAA2.4.3, LAAZ2. 4.4,

6, LAA 247, LAA 248 LAB1l4.1

3, LAB.2.4.1, LAB242 LAB243

3, LAC1l1l.4.4 LAC24.1, LAD1.4.2

1, LAE 2.4.6

i nportance of practicing positive custoner service

LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB14.3,
LA. B. 2 4.1, LA.B.2.4.2, LA B.2.4.3, LA B.2.4.4, LA C1.4.1,

2, LA C1.4.4, LAC3.4.1, LAC3.4.2

DEMONSTRATE HUVAN RELATI ONS SKI LLS NECESSARY FOR SUCCESS I N

HOSPI TALI TY AND TOURI SM OCCUPATI ONS— The student wi | |

be able to:

04.01 Develop a list of qualities necessary to be an effective

team pl ay
LA. B. 1. 4.
LA. B. 2. 4.
LA. C. 3. 4.
Denonstra
supervi so
LA. D. 1. 4.
Identify

cul tural

LA A 1.4.

LA. B.
LA
LA
SS.
| de
ski
LA. B.
LA. B. 2.
LA. C 3. 4.
Mai ntai n
attitude.

04. 02

04. 03

2.4,
C. 3. 4.
D. 1.4.
C. 2.4,
04. 04 ntify,
Ils an
1.4.
2.4

04. 05

er (e.g., respect). LA A 1.4.3 LAB
2, LAB.1.4.3, LAB2.4.1, LAB
4, LA C1.4.3, LA C3.4.1, LAC
4, LA.C. 3.4.5, SCH1.4.7, SCH
te
rs, and guests fromdiverse cultura

1, LAD1.4.2, LAD1.4.3, SCH3.4.6
sensitive workplace issues (i.e.

2.4.2
3.4.2,
3.4.6

di versity, professional ethics, disab
3, LAB1.4.1, LAB.1.4.2, LAB.1.4.3
2, LA B.2.4.3, LAB.2.4.4, LA C3.4.1,
3, LAC3.4.4, LAC3.4.5 LAD1l.4.1,
3, SCH3.4.5 SCH3.4.6, SS.A5.4.7,
3

define, and denonstrate professiona

nd personality traits. LA A 1.4.3, LA
2, LAB.1.4.3, LAB.2.4.1, LA B.2.4.2,

.4, LA C1.4.3 LAC1l1l 4.4, LAC3.4.1

3, LAC3.4.4, LAC3.4.5 SCH1l4.4
hygi ene, professional appearance, and
HE.A 1.4.3, HE.B.1.4.5, SCH1.4.7

12

1.4.1,
LA . B. 2. 4.3,
LA . C 3.4.3,

ability to work cooperatively ﬁjih t eam nenbers,
backgr ounds.

gender equity,

lity, age).
LA. B. 2. 4.

i nt er per sonal
B.1.4.1

LA. B. 2.4.3,
LA.C 3.4. 2,

a positive



05.

0

04.

04.

04.

04.

04.

06

07

08

09

10

Denonstrate

deci si on- naki ng,

LA A 2.4.7,
SC. H. 1.4.3,
Denonstrate
LA. B. 2. 4. 2,
Denonstrate
LA.C 1.4.1,

ability to use creative probl emsol ving
and critical-thinking strategies.
LA A2.4.8, NMAAS3 4.2 M A34.3 M.D2.4 2,
SCH1.4.6

sel f-managenent, initiative, and multi-tasking.
LAC1.4.1, SCH1.4.2, HEB 1.4.3, HE.B.3.4.2
appropriate workpl ace social behavi or

LA C1.4.4, LAC3.4.4, SCH2. 4.4, HE.B.3.4.2

Set personal and career goals and develop a plan of action
to achieve those goals. LA A 2.4.4, LAB2.4.2, NAA1L1l41,
MA.A. 1.4.2, MAA1.4.3, MAA1l4.4 SCH3.42

Identify areas where personal and professional change and
adj ustment may be necessary. LA A 2.4.8, LA C.1.4.1,
SCH3.4.2, HEEB.3.4.5

04.11

Denonstrate ability to offer and accept feedback

LA.C.3.4.2, SCH1.4.7, SCH3.4.5 HEB.3.4.3, HEB.3.4.4

04.12 ldentify and practi
t echni ques.
Expl ai n i nportance
busi ness matters.

LA.B.1.4.3, LA B.2.
LA.C1.4.3, LA C3.
LA.C 3.4.5, LA D. 1.

Express i nportance

04. 13

04. 14

ce stress managenent and rel axation

LA A2 4.4, SCHZ2 4.2 HEB.1.4.3

of maintaining confidentiality of
LA A1.4.3 LAB1.41 LAB1.4.2

4.1, LA.B.2.4.2, LA B.2.4.3, LA B2
4.1, LA.C3.4.2, LA C3.4.3, LAC3

4.2, SCH1.4.7, HE.B.3.4.2
of supporting and foll ow ng conpany

04.

15

policies and procedures (e.g., attendance, tardiness).
LAC1.4.1, LAD1.4.2, SCH1.4.7

Identify customer service skills needed for successfu

entry

and progress in the hospitality and tourismindustry.

LA. B. 2.

LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB14.3,

LA. B. 2.

P’f)ﬁ

DEMONSTRATE PRCOFI Cl ENCY |

4.
4.
4.

LA. C. 3.
, LA.D. 1.
, SC H. 1.

bl e
oNP P

TECHNOLOGY

SKILLS I N THE HOSPI TALITY AND TOURI SM | NDUSTRY—

3,

5

4
AND
e

be able to:

05. 02

student wll

05.01 Identify and apply effective comunication techniques (e.g.
verbal, nonverbal, witten, electronic). LA A1l 4.3,
LA B 1.4.1, LAB.1.4.2, LAB1.4.3 LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC1.4.1, LAC3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NAAL1L41 MAAL14 2
MA.A. 1.4.3, HEB.3.4.1, SCH3.4.3, VAE 1.4.3
Descri be effective staff comunication and its uses (e.g.
i nterpersonal, departnental, interdepartnmental, conpany).
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C1.4.3, LAC3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5 SCH3.4.3

05.03 Identify, read, and conprehend a variety of forms of witten
conmuni cations utilized in the workplace. LA A 1. 4.3,
LA B 1.4.1, LAB.1.4.2, LAB1.4.3 LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C3.4.5 MALA1.4.1 NAAL42 M A1L14.3
SCH3.4.3, HEEB.3.4.3
05.04 Prepare a business letter, neno, fax, and e-mai
LA B.1.4.3, LAB.2.4.4, MAA1.4.1, SCH.3.4.3, SC.H 3.4.6
05.05 Describe positive guest/client relations. LA A 1. 4.3,
LA B 1.4.1, LA B.1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC1.4.1, LA C1l.4.2, LAC3.4.3

HE.B.3.4.2, HE. B.3.4.3
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05.

05.

05.

05.

05.

05.

05.

05.

05.

05.

05.

05.

06

07

08

09

10

11

12

13

14

15

16

17

LA C3.4.1, LAC3.4.2 LAC3.4.3, LAC3.4.4, LAC3.4.5
SCH3.4.3, HEEB.3.4.4, HEB.3.4.7

Denonstrate ability to speak effectively to guests, co-

wor kers, supervisors, and vendors using grammar and
term nol ogy appropriate to the industry. LA C 3.4.1,

LA C3.4.2, LAC3.4.3, LAC3.4.4, NAAL1L41 MA1L142
MA.A. 1.4.3, SCH3.4.3

Identify techni ques of placing, answering, placing on hold,
recordi ng nessages, and referring tel ephone calls.
LAC1.4.1, LAC1l.4.2, LAC1.4.4, LAD1.4.3, MVAAL1lA41,
MA.A. 1.4.3, SCH3.4.6

Identify techni ques of dealing with inappropriate tel ephone
calls (i.e., bonb threats, obscene, abusive). LA C 1.4.1,
LA C1.4.2, LAC3.4.4, SCH3.4.6, HEEB.3.4.7

Denonstrate effective etiquette/netiquette in a business
situation. LA C1.4.1, LA C1l.4.2 LAC1.4.4, LAC3.4.1,
LA D1.4.2, SCH3.4.3, HEEB. 3.4.4

Di scuss i nmportance of devel opi ng networking skills to expand
contacts within the industry. LA A 1.4.3 LAB1l.4.1,

LA.B.1.4.2, LAB.1.4.3, LA B 2.4.1, LAB.2.4.2, LA B.2.4.3
LA.B.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3, LA C3.4.4,
LA.C.3.4.5, LAD1.4.2, VAA 141 NAA1L1.4.3 NMAATL4 4

SCH3.4.3, HEEB.3.4.4

Denonstrate active |listening strategies that inprove
under st andi ng and performance on the job. LA C 1.4.1,

LA C1.4.2, LAC1.4.3, LAC1.4.4, VAA1.4.1, MAA14.3
SCH1.4.7, H.B.3.4.4

Di scuss i nmportance of providing clear directions,

i nterpretations, descriptions, and expl anations.

LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NAAL1L41 MAAL1L14.3
MA.A. 1.4.4, SCH1.4.5 SCH3.4.3 HEB3.4.4

Create and deliver an oral presentation. LA B.2.4.1,
LA.B.2.4.2, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
SC. H. 3.4.3

Identify and denonstrate nedi ati on techni ques (i.e.

resol ving conplaints, disputes, negotiations). LA A 1.4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.24.4, LAC1.4.1 LAC3.4.1 LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SCH1.4.6, SCH3.4.6
HE.B.3.4.5, HE.B.3.4.6, SS.C. 2.4.3

Identify conponents of and prepare an itinerary.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NAAL1L41 MAAL1L14 2
MA.A. 1.4.4, MAB. 1.4.2, SCH1.4.7

Denonstrate ability to locate and interpret information
found in trade journals, manuals, graphs, schedules, charts
di agranms, maps, and Internet resources. LA A1l.4.2,
LA A2.4.6, LAB2.4.1, LAB2.4.4, NVAAL1 41 MA14.2
MA.A. 1.4.3, MAAL1 4.4 NMADI1.4.1, MAE1L14.1 SCHI1.47
SCH3.4.2, SS.B.1.4.1

Identify types of technol ogy/equi pnent used in a
hospitality/tourismrel ated workplace (i.e., cash register
conputer, scanner, time clock). LA A1.4.3, LAAZ2.4.4

LA A 2.4.6, LAB1.4.1, LAB1.4.2 LAB1.4.3, LAB24.1
LA.B.2.4.2, LA B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2,
LA.C.3.4.3, LAC3.4.4, LAC3.4.5 MAA11.41 NMAAT1 42
MAA1.4.3 MAAIL1 44 SCHS34.1
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be able to:

06.0 EXPLAI N ECONOM C PRI NCI PLES AS RELATED TO THE HOSPI TALI TY AND
TOURI SM | NDUSTRY—The student wil|
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| DENTI FY MARKETI NG AND BUSI NESS FUNDAMENTALS RELATED TO THE

07.0

be able to:

HOSPI TALI TY AND TOURI SM | NDUSTRY— The student wil |

1O T

LA B
, LA.C
, SC

.3.4.1
.1.4.3

CA

enterprise system

LA.B. 1. 4.3,

LA.
MA.

and peopl e).

pl ace,
LA. B.
LA. C
VA
VA
VA

LA B
LA. B.
LA. C
VA
VA

07.05 Exbléih éoncept of target

identification

LA A 1.4.3,

mar ket s and nar ket
LA A 1.4.2,

mar ket segnentation).

(e.0.,
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LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C3.4.5 MAB1.4.3, SCH3.4.5 SS.D24.2

07.06 ldentify industry specific channels of distribution
LAA1.4.3, LAA2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3
LAB.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 ME14.1,
MA.E.1.4.3, MAE2.4.1, MAE24.2 SCH3.4.5

07.07 ldentify niche markets (custoner segmentation). LA A 1. 4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NMAEL1l.4.1 MAE1.4.3
MA.E.2.4.1, MAE2.4.2, SCH3.4.3

07.08 ldentify specialty markets (product segnentation, e.g.
sports, shopping, religion). LA A 1.4.3, LA A 2.4.6,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241, LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C.3.4.5, SCH3.4.3

07.09 Recogni ze cultural custons and taboos. LA D 1.4.1,
LA D1.4.2, LAD1.4.3, SCH3.4.5 SS.B.1.4.4, Ss.D.1.4.1,
SS.D.2.4.6, HE.B.2.4.4

07.10 Discuss the role of federal regulatory agencies.
LAAL1.4.2 LAAL1.43 LAAZ2.4.6, LAB1.4.1, LAB1.4.2
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB243, LABZ24.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
SC.H3.4.4, SS.C.2.4.6, SS.C.2.4.7, HE.B.2.4.2

08.0 | DENTIFY SALES TECHNI QUES AND PROCEDURES APPROPRI ATE FOR USE I N

THE HOSPI TALI TY AND TOURI SM | NDUSTRY—The student will be able to:

08. 01 Expl ai n purpose, principles, and inportance of sell
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LAB
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC
LA.C3.4.3, LA C3.4.4, LAC3.4.5

08.02 Identify effective sales techniques (e.g., steps in sales
process, cross-selling, alternative options). LA A 1.4.3
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LAB?2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LACS3
LA.C.3.4.4, LA C3.4.5

08. 03 Explain notivation, needs, and expectations of the
hospitality and tourismconsunmer. LA A 1.4.2, LAA1.4.3
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LA B24.1, LAB24.
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.
LA.C.3.4.4, LA C3.4.5

n

g.
2.4.1
3.4.2,

4.2,
4.3

’21
3

08.04 Identify an effective sales presentation (e.g., feature-
benefit analysis). LA A 1.4.3, LAA2.4.6, LAB1l.4.1,
LAB.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,

LA.C. 3.4.5, SC.H3.4.3

08. 05 Di scuss the inmportance of mneeting specialized sal es needs
(e.g., business travel, conventions and neeti ngs,
conferences, physically and/or nmentally chal |l enged).
LAA1.4.2, LAA1.43, LAB1.4.1 LAB1.42 LAB1.4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LAC1.4.3
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
SC. H. 3.4.5

08.06 Identify pros and cons of using the Internet as a sales
tool. LA A1.4.3 LAAZ227 LAB1l.41 LAB1.4.2
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB243, LAB24.4,
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LA.C.3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4, LA C 3.4.5,
SC.H3.4.5

09.0 PERFORM NMATHEMATI CAL OPERATI ONS RELATED TO HGOSPI TALI TY AND TOURI SM
OCCUPATI ONS— The student will be able to:

09.01 Performaddition, subtraction, multiplication, division,
rati os, and percentages as they relate to hospitality and
tourism(e.g., air travel, |odging, food service, car
rentals, tours, cruises). MAA1.4.1, NMAA 114 2,

MA.A. 1.4.3, MAAL1 4.4 NAAZ24.2 NAA3. 4.1 NMAAS3. 4.3,
MA.A.5.4.1, MAB. 1.4.3, VA B.2.4.1, MAB.2.4.2, MAB.3.4.1,
MA.E.1.4.1, MAE1.4.2, VAE1.4.3, SCH3.4.1

09. 02 Apply problemsol ving techniques to hospitality and tourism
sal es-rel ated transactions (e.g., cash, checks, debit cards,
credit cards, discounts). NMA A 1.4.1, NA A1l 4 2
MA.A. 1.4.3, MAAL1 4.4 NAAZ24.2 NMAASG. 4.1 NMAB.3.4.1,
SC.H1.4.3

09.03 Interpret quantitative information fromtables, charts, and
graphs as related to the hospitality/tourismrel ated

workplace. LA A 1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LAB.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 MAI141,
MA.A. 1.4.2, MAAL1.4.3, NMAAL1l4.4 NAAZ2.4.1 NAAZ2 4.2,
MA.B.1.4.3, MAB.3.4.1, VA D1.4.1, MAD2.4.2, MAE1l4.1,
MA.E.1.4.2, MAE1.4.3, VAE24.1 MAEZ242 MES3.4.2,
SCH1l.4.4

09.04 Using standard industry fornulas relative to di scount date
and due date, conmpute ampount of paynent on an invoice.
MA.A 1.4.1, MAAL1 4.2 NAAIL14.3 NAAL4 4 NAAZ2 42,
MA.A 3.4.1, MAA3.4.3, SCH1.4.7

09.05 Cal cul ate commi ssions, gratuities, taxes, and m scel |l aneous
charges. MA A 1.4.1, MAA1.4.2 MNMAAL1L43 MAI1LA44
MAA2.4.1, MAA242 MALA3. 4.1 NMAAS 43 MB1.4.3
MA.B.3.4.1, SC.H 3.4.3

09.06 Cal cul ate actual flying time and time zone differences.
MA.A1.4.3, MAA242 MAA3. 4.1 MNAB242 MA343
MA.D.1.4.1, MA D242, SCC1.4.2 SCE11.4.1, SCH3.4.5

09.07 Use ratios, proportions, and scales to cal cul ate di stance on
amp. MAAL141 MAAL42 NMUAL4 4 MAAZ2 4.2,
MA.A3.4.1, MAAS342 MAA3. 43 MAB1.4.1 MAB1.4.3
MA.B.3.4.1, MAD1.4.1, MAD1.4.2, MA D242 SCH3.4.5

09.08 Identify sources of currency exchange rates. A A 1.4 2,
LAA1.4.3, LAA2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 MAI1lA41,
MA.D.1.4.1, MAD.2.4.2, SCH3.4.4

09.09 dassify different paynment options

(e.g., cash, personal

checks, traveler’s checks, credit cards, debit cards,
i ncentive programpoints). LA A 1.4.2, LA A2 4.6,
LA C1.4.1, SCH3.4.4

09.10 Cal cul ate refunds and exchange transactions for hospitality
and tourismrelated services. NMA A 1.4.1, MAA L1l 4 2,
MAA1.4.3, MAAL44 MLAZ2.4.1 NAA2.4.2, M A3 4.1,
MA.A 3.4.2, MAA3.4.3 SCH3.4.3

09.11 Explain function of a night audit in the |odging and cruise

industry. LA A 1.4.2, LAA14.3 LAB1l.4.1 LAB14.2,
LA.B.1.4.3, LAB.2.4.1, LA B.2.4.2, LAB.2.4.3, LA B.2.4.4,
LA.C.3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4, LA C 3.4.5,
SC.H3.4.5
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OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - B
RESERVATI ON AND TRANSPORTATI ON AGENT — OES 53805

10. 0 OPERATE TECHNOLOGY, COMPUTER SYSTEMS, AND THE | TNERNET— The
student will be able to:

10. 01 Denpnstrate conputer know edge (e.g., hardware, software,
operating systenms, termnology). LA A 1.4.2

10. 02 Denpnstrate proper keyboarding techniques. LA A 1.4.2

10.03 UWilize word-processing software to create career/industry
rel ated docunents. LA B.1.4.3, LAB.2.4.4, VAA 1l 4.1

10.04 Create a business card for networking purposes. LA B.1.4.3

10.05 Wilize spreadsheet software to enhance deci si on- maki ng
skills. LAA1l.4.2 NMAES34.1

10.06 Wilize database software to create a basic database.

LA A 2.4.6

10.07 Wilize presentation software to create a nmultinedia
presentation. LA A 2.4.6, LAB.1.4.2, LA B 2.4.4,
LA.D.2.4.4

10. 08 Denpnstrate know edge of Internet fundamentals (e.g., E-
mai |, portal s/search engines). LA A1.4.2, LA B24.4

10. 09 Denpnstrate know edge of office technol ogy equi pnent.

LA A 1.4.2

10.10 Wilize a desktop publishing programto design a honepage
for the schools travel program (i.e., H gh Wre).
LA A 2.4.6, LAB. 1.4.3, LAB.2.4.4, LAD.2.4.4

10. 11 Conmpare the uses of the Internet, including electronic mail
as used to communicate quickly with suppliers, customers,
and ot her agenci es.

10.12 ldentify the inpact of the Internet on the hospitality and
touri smindustry.

10. 13 List sonme of the nmany web site addresses of organizations
that can provide the nost up-to-date information about the
i ndustry.

10. 14 Denpnstrate the inportance of the Internet as a research
tool to quickly answer customers' questions regardi ng such
items as weat her, sightseeing options, hotels, car rentals,
restaurants, docunmentation requirenments, theatres, and

par ks.
10. 15 Anal yze past, present, and future inpact of technol ogy on
the travel and tourismindustry (i.e., liquor portion

control system hospitality information systens, food and
beverage informati on systens, club managenent software).
LAAL1 4.2 LAA2.4.4 LAA2.4.7 NAB3.4.1

11.0 UNDERSTAND AND DEMONSTRATE PROFI Cl ENCY USI NG A COVPUTER
RESERVATI ON SYSTEM—The student will be able to:

11.01 ldentify the major travel conputerized reservation systens
(e.g., SABRE, APOLLO, System One AMADEUS, Worl dSpan).
LA A1.4.3, LAA2.4.4 LAB1.4.1 LAB1.42 LAB1.4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

11.02 Distingui sh between hosts and co-hosts. LA A 1.4.2

11.03 ldentify the tasks perforned by conputer reservations agents
(e.g., creating Passenger Nane Records [PNRs], maintaining
PNRs, airspace, quoting airfares, pricing itineraries,
rental cars, hotel acconmodations). LA A 1.4.3 LA A24.6,
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LA B 1.4.1, LA B.1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

12. 0 DEMONSTRATE AN UNDERSTANDI NG OF COVPUTER RESERVATI ON SYSTEM

RECORDS— The student will be able to:

12.01 Define a Passenger Nanme Record (PNR). LA A 1.4 2,
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

12.02 ldentify and explain the itens needed to create a PNR
LAA1.4.3 LAA2.4.4 LAAZ2.4.6, LAB1.4.1, LAB1.4.2
LA B 1.4.3, LAB2.4.1, LAB 242, LAB243, LAB24.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

12.03 ldentify optional parts of a PNR (e.g., Special Services
Requests [SSR], O her Service Information [OSI], remarks).
LAA1.4.3, LAA246, LAB1.4.1 LAB1l.4.2 LAB1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LAC3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

12.04 Create a PNR by entering coded ticketing information.

LA A2.4.6
12.05 Retrieve a PNR LA A 2.4.6
12.06 Modify a PNR LA A 2.4.6

13.

0

DEMONSTRATE THE | MPORTANCE OF STANDARDI ZATI ON IN THE Al RLI NE

| NDUSTRY— The student will be able to:

13.01 Identify airline references used for air travel (e.g

13.

13.

13.

13.

13.

13.

13.

13.

02

03

04

05

06

07

08

09

Oficial Airline Guide [QAG, Custoner Reservation System
[CRS], and published tinetables). LA A 1.4.3, LA A24.6,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C.3.4.4, LA C3.4.5
Identify carrier, airport, and city codes for mgjor
donestic and international airlines. LA A 1l 4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB2
LA.B.2.4.2, LAB.2.4.3, LA B 2.4.4, LA C3.4.1, LAC3.
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NMAD1l.4.1
Denonstrate an understanding of the city/airport and
airline codes. LA A1.4.2, NMAE1l4.1
Identify hub and spoke systens utilized by major carriers.
LA A2.4.6
Expl ain the use of the tables, including class of service,
frequency code, and neal /snack service. LA A 1l.4. 2,
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 MAELL1l41
Interpret a flight schedule by identifying the classes of
servi ce and booking codes. LA A 1.4.2
Calculate flight times in relation to different time zones.
LA A2.4.6, VAB.3.4.1, MVAE1.4.1
Def i ne passenger bill of rights and rul es governing air
travel (e.g., delays, cancellations, acts of nature).
LAAL1.4.2 LAAL1L43 LAB1.41 LAB1l.42 LAB1A4.
LA-B.2.4.1, LA B.2.4.2, LA B 2.4.3, LAB.2.4.4, LA C 3.4.
2.4
n

4.1
4.2,

3!

1!
LA C3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5 SSC 5
Denonstrate know edge and understandi ng of ticketless and
e-travel. LA A 1.4.2
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14. 0 PERFORM FUNCTI ONS THAT ARE ASSOCI ATED W TH THE COVPUTER
RESERVATI ON SYSTEM—The student will be able to:

14.01 Simul ate booking a flight reservation froman availability
display. LA A 2.4.6, VA D1l 4.1

14.02 Create a CRS itinerary. LA A2.4.6

14. 03 Denpnstrate know edge of airfares and the ticketing process.
LA A1.4.2 NAAS3 4.3 NMAB3. 4.1

14.04 ldentify the agencies that set standards and nonitor
ticketing processes such as issuance, paynent, and refunds.
LAA1.4.3, LAA2 46, LAB1.4.1, LAB1.4.2, LAB.14.3,
LA B.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

14.05 Enter data in an automated system and use the ticket
information to invoice an itinerary w th non- ARC segnents.

14.06 Read and interpret an Automated Ticket and Boardi ng Pass
(ATB). LA A 1.4.2

14. 07 Denpnstrate a functional understanding of how to handle a
segnent status change. LA A 1.4.2

15.0 RECOGNI ZE FUNCTI ONS ASSOCI ATED W TH MAKI NG A LODA NG RESERVATI ON—
The student will be able to:

15.01 ldentify references used in the |odging industry (e.g.,
Oficial Hotel Guide, Hotel and Travel Index, OAG Busi ness
Travel Planner, Internet, a CRS display). LA A1l 4.3,
LAA2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

15.02 Conmpare a sanple listing for a | odging establishnent in each
of the references identified above. LA A 2. 2.7

15. 03 Recogni ze and display hotel codes. LA A 1.4.2, LA A 2.4.6,
MA.E. 1.4.1

15. 04 Conpare the information found on a hotel’s website vs. a CRS
availability display. LA A2.2.7, VAE1.4.1

15.05 Determine information needed to book a hotel reservation.
LAA14.2

15.06 ldentify types of conputer generated reports used in the
i ndustry (i.e., cashier report, arrival report, credit
report, departure report). LA A 1.4.3, LA A 23.4.6,

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA C3.4.4, LA C3.4.5 MEI1l4.1

16.0 RECOGNI ZE FUNCTI ONS ASSOCI ATED W TH MAKI NG A GROUND TRANSPORTATI ON
RESERVATI ON—The student will be able to:

16.01 ldentify references used in the car rental and rail
transportation industry (e.g., QAG Business Travel Planner,
Internet, CRS display, Antrak National Train Tinetable, VIA
Rail Selling Guide, VIA Resernet Interactive). LA A 1.4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

16.02 Determne options for transferring to destination (e.g.,
mass transit, taxi, shuttle, car rental). LA A 1.4.2

16. 03 Determine information needed to book rail travel.
LAAl1.4.2

16. 04 Determine information needed to book a car rental.
LAAl1.4.2
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17.

18.

19.

0

0

0

16.05 Using a CRS, read and interpret the information found in an
availability display. LA A1.4.2, MVAE1.4.1

16. 06 Conpare and contrast policies and procedures for renting a
car vs. booking a rail ticket (donestic and international).
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 LAA227

RECOGNI ZE FUNCTI ONS ASSOCI ATED W TH A CRU SE RESERVATI ON— The
student will be able to:

17.01 ldentify references used in the cruise line industry (e.g.,
Cruise Line International Association [CLIA] Minual, Berlitz
Conpl et e Handbook to Cruising, Star Service, Total Traveler
by Ship, cruise brochures, and CRSs). LA A 1.4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

17.02 Conmpare a sanple listing for a cruise reservation in two of
the references identified above. LA A 2. 2.7, VAE 1. 4.1

17.03 Determine information needed to book a cruise reservation.
LAA1.4.2

ASSESS THE | MPACT OF TECHNOLOGY AND AUTOVATI ON ON THE TRAVEL
RESERVATI ON | NDUSTRY—The student will be able to:

18. 01 Research current trends in the use of conmputers in the
travel reservation industry. LA A2.4.6

18. 02 Anal yze major uses and effects of the Internet on the travel
reservation industry. LA A1.4.3, LAA2.4.4 LAAZ24.7,
LA B 1.4.1, LA B.1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C3.4.5 LAAZ24.4

18.03 Contrast the val ue-added services offered by a travel
consultant vs. online services. LA A2 27

18. 04 Assess possible career paths requiring the know edge of
conputers in the travel reservation industry. LA A 1.4.2

DEMONSTRATE PROFI Cl ENCY | N APPLYI NG COVMUNI CATI ON, LEADERSH P, AND
CUSTOVER RELATI ONS SKILLS N THE TRAVEL AND TOURI SM | NDUSTRY— The
student will be able to:

19. 01 Denpnstrate techni ques for making and mai ntaining a positive
first inmpression. LA A1.4.2, LA C2.4.2 LAC3.4.1
19.02 Practice tel ephone techni ques for placing, answering,
pl acing on hold, and referring tel ephone calls. LA C 3.
19. 03 Record and relay accurate nmessages. LA C 3.4.1, LA B.2.
19.04 Interpret business policies to custoners/vendors.
LAAl1.4.2
19. 05 Propose techniques to resolve conplaints. LA C1.4.1
19.06 Apply networking skills. LA C 1.4.3
19. 07 Eval uate team performance. LA C. 1.4.3
19.08 Differenti ate between appropriate and i nappropri ate busi ness
attire and groonming. LA A 2.4.7
19. 09 Conmpare and contrast school and work environment.
LA A2.4.7
19. 10 Debate current issues inpacting the industry. LA C 1. 4.2,
LA.C.3.4.5, SS.D.1.4.1
19. 11 Cenerate a report using industry-rel ated resources.
LA B 2.4.1, LAA 246, LAB 243 MAES34.1

4.1
4.1
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20.

0

19.12 Create an itinerary. LA A 2.4.6

19.13 Plan and participate in a neeting/conference. LA A 2.4.6

19. 14 Apply | eadership skills through involvenment in community
and/or school activities. LA A 2.4.6

APPLY ENMPLOYABI LI TY SKI LLS NECESSARY FOR SUCCESS | N THE TRAVEL AND
TOURI SM | NDUSTRY—The student will be able to

20.01 Investigate career skills necessary to be successful in the
i ndustry (e.g., geography, sales, custoner service,
t el ephone, computer, foreign | anguage, math, witten and
oral conmunication). LA A 2.4.6

20.02 Research currently avail able job opportunities and/or post-
secondary prograns. LA A 2.4.6

20.03 Update resune and cover letter for the purpose of applying
for a travel and tourismrelated job or college adm ssion
LA A 2.4.6

20. 04 Eval uate and update career portfolio (e.g., resune, letters
of recommendati on, awards, evidence of participation in
servi ce and work-based |l earning activities, enployer
evaluations). LA A 2.4.6, LAB1.4.3

20.05 Assess skills needed for a successful interview (research
conpany, anticipate questions, prepare questions).
LA A 1.4.2

20.06 Develop criteria and nmeasure perfornmance of specified
pr of essi onal behaviors. LA A 2.4.6

21. 0 PERFORM DESI GNATED JOB SKILLS--The student will be able to:

22.

0

21.01 Performtasks as outlined in the job performance skills
plan. LA B.2.4.1

21.02 Display an acceptable [ evel of production and quality
control. LA B 24.1

21.03 Maintain appropriate records. LA B.2.4.3, NA A 1 4. 3
MA.A. 1.4.4, SCH 144

21.04 Denonstrate appropriate dress and groom ng habits for the
wor kpl ace environnment. LA.C.3.4.3, HE B.2.4.3

21.05 Denonstrate an understandi ng of a conpany’s products and
services. LA.C 3.4.3

DEMONSTRATE WORK ETHI CS--The student will be able to:

22.01 Denonstrate effective witten and oral conmuni cation and
listening skills. LA B 1.4.1, LAB1.4.2, LAB1.4.3
LA C1.4.1

22.02 Denonstrate the ability to resolve custoner, enployee, and
enpl oyee/ enpl oyer problens and concerns. LA C. 3.4.3,
SS.C.2.4.3, HE.B.3.4.2

22.03 Denonstrate acceptable work habits and conduct in the
wor kpl ace as defined by conpany policy. LA C 3.4.3

22.04 Denonstrate | egal and ethical behavior within the scope of
job responsibilities. LA C3.4.3, SS.C 2.4.6

22.05 Foll ow policies and procedures affecting safety, health, and
well -being. HE A 1.4.7

22.06 Exhi bit behavi or supporting and pronoting cul tural and
ethnic diversity. SS. B.1.4.4, HE.B.3.4.2

22.07 Denonstrate interpersonal skills which enhance team
productivity and foster positive work ethics. LA C 3.4.3,
SS.C.2.4.3, HEA1.4.1
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OCCUPATI ONAL COVPLETI ON PO NT - DATA CODE - C
TRAVEL DESTI NATI ON SPECI ALI ST - | NDUSTRY TI TLE

23.0 EXPLAI N MARKETI NG PRI NCI PLES AS THEY RELATE TO TRAVEL AND TOURI SM—
-The student will be able to:

23.01 Identify and explain levels of travelers’ needs by applying
Masl ow s hierarchy. LA A 1.4.3, LAB1.4.1, LA B 1. 4. 2
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
23.02 Explain nethods to identify and qualify the customer (e.g.
L

time, noney, interests). LA A 1.4.3, LA A 248,
LA B 1.4.1, LAB.1.4.2, LAB1.4.3, LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

23.03 Assess inportance of val ue-added services.

23.04 Research the role of travel suppliers.

23.05 Explain the role of local, state, national, and
i nternational governnent organizations that pronote travel.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 Ss.C247, Ss.D1.4.1

SS.D.2.4.6

23.06 Di agram and explain the various channels of distribution
used in the travel and tourismindustry. MNA D 2.4.1,
LA.C. 3.4.2

23.07 Conpare and contrast marketing and sales. LA.C. 3.4.2

23.08 Di scuss how the product life cycle affects the prices and
desirability of travel and tourism products. LA A 1. 4.
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LAB2.4.1, LAB?2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.
LA C3.4.4, LAC3.4.5 SSs.D.1.4.1

23.09 ldentify and anal yze the types of marketing used in the
travel and tourismindustry. LA A 1.4.3, LAAZ2.4.7
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LAB
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC

4.

n

3,
4.2,
4.3,

LA.C.3.4.4, LA C3.4.5
23.10 Describe major sales pronotion techniques. LA A 2.
LA.C. 3.4.3

23.11 Explain how public relations differ from adverti sing.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

23.12 Explain why and how travel markets are segnented.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

23.13 Evaluate viability of a market segnent.

23.14 Expl ain nethods used to segnent nmarkets (i.e denogr aphi c,
geogr aphi c, behavioristic, psychographic). LA A 1.4.3,

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5 SCG24.6

23.15 Expl ain i nportance and net hods of market research.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5
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24.0 DEMONSTRATE SALES AND CUSTOVER SERVI CE TECHNI QUES IN THE SELLI NG

25.

26.

0

0

OF TRAVEL AND TOURI SM PRODUCTS- - The student wi ||

be able to:

24.01 Explain why service is a technical

24,

24,

24,

24,

24,
24,

02

03

04

05

06
07

skill and hospitality an
enotional skill. LA A 1.4.3, LA B.1.4.1, LA B.1.4.2,

LA B.1.4.3, LAB.2.4.1, LAB.2.4.2, LA B.2.4.3, LA B.2.4.4,
LA C.3.4.1, LAC3.4.2, LAC.3.4.3, LAC3.4.4, LA C.3.4.5

Descri be and denonstrate traits needed to be an effective

sal es professional. LA A 1.4.3, LAA245 LAB14.1,
LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C. 3.4.5, HE.B.3.4.2

Descri be the value of using enptive words in making a sale
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C1l.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 LAD1.4.2
Descri be and denonstrate methods of overcomi ng obstacles to
asale. LAA1.4.3, LAAZ245 LAB1.4.1 LAB142,
LA.B.1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5,
SS.D.1.4.1

Practice probl emsolving techniques for the resolution of

chal l enges. HE. B.3.4.5

Eval uate i nportance and i npact of custoner service.
Di scuss the inportance of service-n nded behaviors.
LAA1.4.3, LAB1.4.1, LAB1.4.2, LAB1.43, LA
LA.B.2.4.2, LA B.2.4.3, LA B 2.4.4, LA C3.4.1, LA
LA.C3.4.3, LA C3.4.4, LAC3.4.5

B.2.4.1,
C 3.4.2,

24.08 Devel op and denonstrate custoner service skills.

DEMONSTRATE PRCFI ClI ENCY | N APPLYI NG H GHER LEVEL NATHENATI CAL

SKILLS UNIQUE TO TRAVEL AND TOURI SM—The student wil |l

be able to:

25.01 Apply standard industry fornmula to determ ne markup and

25.
25.

25.

25.

25.

25.

02
03

04

05

06

07

mar kdown (i.e., occupancy, average daily rate, food cost
controls, inventory). NMNMA A 1.4.4 NAA3.4.2, MAA3.4.3
Recogni ze yi el d and revenue nanagenent concepts.

Expl ain financial concepts used in maki ng busi ness
decisions. LA A 1.4.3, LAB1.4.1, LAB1.4.2, LAB1.4.3,
LAB.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 MD14. 2
MA.E.1.4.3, MAE3.4.2

Expl ai n concept of financial adm nistration. LA A 1.4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

Expl ain di fference between incone (credit) and expense
(debit). LA A1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

Descri be and prepare a cash-flow staterment. LA A 1.4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5 MAA4.4.1 NAD11.4.1 MAD1.4.2
Anal yze industry concepts of price, profit, conpetition, a
productivity. LA A1.4.4, LA A2.4.7, LAAZ24.8,
MA.E.1.4.1, MAE1.4.2

DI SCUSS THE | NTERNET AS A TRAVEL AND TOURI SM MARKETI NG TOOL—The

student will

be able to:
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27.

0

26.

26.

26.

26.

26.

26.

26.

26.

26.

26.

26.

26.

01

02

03

04

05

06

07

08

09

10

11

12

Define Internet and industry related terns (e.g., protocol,
ISP, URL, WAWV bandwidth). LA A 1.4.2, LA A1l 4
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LAB2.4.1,
LA.B.2.4.3, LA B.2.4.4, LAC3.4.1, LA C3.4.2,
LA.C.3.4.4, LA C3.4.5

Expl ain services the Internet provides (e.g., file transfer
protocol, newslists, e-mail). LA A1.4.3, LAB1.4.1,

LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C. 3.4.5

Resear ch advant ages and di sadvant ages of narketing on the
Internet (e.g., cost, accessibility). LA B.2.4.4,

LA.D. 2.4.3

Practice a variety of forns of communication (e.g., website,
e-mail, newsgroups, chatroons).

Di scuss political, ethical, and |l egal issues of using the
Internet. LA A1.4.3, LAB1.4.1, LAB.1.4.2, LAB.1.4.3

31
LA B. 2. 4. 2,
LA C 3. 4.3,

LA B.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 LAD.2 4.6,
SS.D.2.4.3

Di scuss history and energing trends. LA A 1.4.3,

LA B.1.4.1, LAB.1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2,
LA B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LA C3.4.3,
LA.C.3.4.4, LAC3.4.5

Di scuss security issues (e.g., firewalls, hacking, viruses,
e-conmerce). LA A 1.4.3, LAB1.4.1, LAB1.4.2,

LA B.1.4.3, LAB.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB. 2. 4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5,

LA.D2.4.6
Di scuss social inmpact of the Internet (e.g., conmmerce,
rel ati onshi ps, gathering personal research, validity of

able to:

data). LA A1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5 S5.D24.3
Di scuss denographics of Internet users. LA A1l.4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5
Di scuss criteria for selecting an Internet Service Provider
(IsP). LA A1.4.3 LAB1l.41 LAB1.4.2, LAB1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LAC3.4.1
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
Descri be process for securing a domain nane. LA A 1.4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C3.4.4, LA C.3.4.5 LAD2.4.6
Di scuss copyright and registered trademark issues in
securing a domain name. LA A 1.4.3, LAB1.4.1, LA B 1.4. 2
LA.B.1.4.3, LAB2.4.1, LAB2.4.2, LAB243, LABZ24.4
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5,
LA.D2.4.6

Dl SCUSS THE NEEDS OF THE BUSI NESS TRAVELER- - The student will be

in who the business traveler is and why they travel.

LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5
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27.02 Conpare and contrast corporate travel policies. LA A 1. 4.3

LA B.1.4.1, LAB.1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3,
LA.C.3.4.4, LA C3.4.5

27.03 Explain the role of the frequent flyer and guest prograns.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.4.3 LAB24.1,
LAB.2.4.2, LAB.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2,
LA.C.3.4.3, LAC3.4.4, LAC3.4.5

27.04 Discuss the role of the business travel department and the
corporate travel agency. LA A 1.4.3 LA B1l.4.1,
LA B.1.4.2, LAB. 1.4.3, LAB.2.4.1, LAB.2.4.2, LAB.2.4.3,
LA B.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3, LAC 3.4.4,

LA.C. 3.4.5

27.05 List the services and anenities a business traveler
requires. LA A 1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

27.06 Differentiate between the needs of the business traveler and
the leisure traveler. LA A 1.4.3, LAB1.4.1, LAB.1.4.2,
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5,
HE.B.1.4.3

27.07 Di scuss when the business travel er beconmes a | eisure
traveler. LA A1.4.3, LAB1.4.1, LAB1.4.2, LAB1.4.3,
LAB.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LAC3.4.1,
LA.C3.4.2, LA C3.4.3, LAC3.4.4, LAC3.4.5

27.08 Assess role of energing technology in assisting the business
traveler (e.g., cellular tel ephones, d obal Positioning
System (GPS) mappi ng devices, optical scanners, digital
caneras, personal data assistants (PDA), wi reless
technology). LA A 1.4.3, LAB1.4.1, LAB. 1.4 2,
LA.B.1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2 LAC3.4.3, LAC3.4.4, LAC3.4.5

28.0 EXAM NE THE | MPACT OF MEETI NGS, CONVENTI ONS, CONFERENCES, AND
I NCENTI VE TRAVEL- - The student will be able to:

28.01 Conpare and contrast different types of neetings, trade
shows, conventions, and exhibitions. LA A 1 4.3,

LA B.1.4.1, LAB1.4.2, LAB1.4.3, LAB.2.4.1, LAB24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3,
LA.C.3.4.4, LA C3.4.5

28.02 Discuss factors affecting site selection. LA A 1.4 3
LA B.1.4.1, LAB1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LA C3.4.3,
LA.C.3.4.4, LA C3.4.5

28.03 Describe the role of the neeting pl anner LA A 1.4.3,
LA B.1.4.1, LAB1.4.2, LAB1.4.3, LAB 241 LAB24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3,
LA.C.3.4.4, LA C3.4.5

28.04 Conpare pure incentive travel to sales incentive travel.
LAA1.4.3, LAB1.4.1, LAB1.4.2 LAB1.4.3 LAB24.1,
LAB.2.4.2, LAB.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2,
LA.C.3.4.3, LAC3.4.4, LAC3.4.5

28.05 Differentiate between a destination sel ection conpany and a
destinati on nmanagenment conpany. LA A 1.4.3, LA B 1.4.1,
LA B.1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2, LAB.2.4.3,
LA B.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3, LAC 3.4.4,

LA.C.3.4.5
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29.0 EXAM NE FACTS AND PRI NCI PLES RELATED TO THE CRUI SE | NDUSTRY- - The
student will be able to:

30.

31.

0

0

29.01

29.02

29. 03

29. 04

29. 05

29. 06

O assify nodes of water transportation. LA A 1.4.3,
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3

LA.C.3.4.4, LA C3.4.5
Recogni ze differences between the cruise industry and ot her

forns of water transportation. LA A 1.4.3, LA B 1.4.1,

LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C. 3.4.5

Explain the role of thene cruises in the cruise industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,
LA.C 3.4.3, LA C3.4.4, LAC3.4.5

Di scuss issues and trends in the cruise industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C 3.4.3, LA C3.4.4, LAC3.4.5

Recogni ze differences between shi pboard and shoreside
operations. LA A1.4.3, LAB1l.4.1, LAB1.4.2, LAB1.4.3,
LAB.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

Di scuss how to explain to a client the differences between
brochure pricing and guaranteed price. LA A 1.4 .3

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3

LA.C.3.4.4, LA C3.4.5

EXAM NE FACTS AND PRI NCI PLES RELATED TO THE Al R TRAVEL | NDUSTRY- -

The student will be able to:

30.01

30. 02

30. 03

30. 04

30. 05

30. 06

30. 07

C assify nodes of air transportation. LA A 1. 4. 3

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

Descri be differences between types of aircraft. LA A 1. 4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

Cassify the levels of available air service. LA A 1.4 3
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24..2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

Di scuss issues and trends in the air travel industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

Recogni ze di fferences between | andsi de and airside
operations. LA A1.4.3, LAB1l.4.1, LAB1.4.2, LAB1.4.3,

LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

Denonstrate an understandi ng of the configuration of an
airplane. SC. C 2.4.1

Expl ai n how the federal government retains authority to
protect airline passengers and to police unfair practices.

EXAM NE FACTS AND PRI NCI PLES RELATED TO THE GROUND TRAVEL

| NDUSTRY- - The student will be able to:
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32.

33.

34.

0

0

0

31.01 dassify nodes of ground transportation here and abroad.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

31.02 dassify rental car categories and di scuss policies and
procedures of rental car agencies. LA A 1.4.3, LA B1.4.1,
LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LAB.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C. 3.4.5

31.03 dassify the |l evels of avail able ground service.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

31.04 Discuss issues and trends in the ground travel industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SS.D1.4.1

EXAM NE FACTS AND PRI NCI PLES RELATED TO THE LODA NG | NDUSTRY- - The

student will be able to:

32.01 dassify types of lodging facilities. LA A 1.4.3,
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

32.02 Discuss major rating systenms, codes, roomtypes, and rates.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

32.03 Recogni ze differences between front of the house and back of
t he house operations.

32.04 Discuss issues and trends in the | odging industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LA C3.4.555.D.1.4.2, SS.D.2.4.6

EXAM NE FACTS AND PRI NCI PLES RELATED TO LEI SURE TRAVEL- - The

student will be able to:

33.01 Describe entertainment options for |eisure travel.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,

33.02

LA.C.3.4.3, LAC3.4.4, LA C.3.4.5, PEC1.4.1
Di scuss issues and trends within the |eisure travel

industry. LA A 1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 PEC1.4.1
DESCRI BE THE DEVELOPMENT OF THE TOUR PACKAGE- - The student will be
able to:
34.01 Differentiate between types of tour packages and their

34.02

conmponents. LA A 1.4.3, LAB.1.4.1, LAB1.4.2, LAB.1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

Conpar e advant ages and di sadvant ages of types of tour
packages. LA A 1.4.3, LAB.1.4.1, LAB.1.4.2, LA B.1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 PEC1.4.1
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35.

36.

37.

0

0

0

34.03 Explain role of the tour operator. LA A 1.4.3, LA B1l.4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
LA.C. 3.4.5

34.04 Investigate custons and immigration |aws, travel
docunent ati on, inoculations, and entry and exit fees for
international travel (e.g., proof of citizenship, passports,

vi asas, tourist cards). SS.C. 2.4.4, SS.D.2.4.3

Conpare customer regulations involving articles free of U S
Duty Tax, personal exenption, forbidden and restricted
items, and duty-free ports.

Identify ternms and conditions that woul d appear on the back
of a tour brochure. LA A 1.4.3 LA B1l.4.1 LAB142
LA.B.1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
Create a tour package illustrating the main stages of

devel opnent. LA B.2.4.3

34. 05

34. 06

34. 07

EXPLAI N OPTI ONS FOR SELLI NG TRAVEL AND TOURI SM PRODUCTS- - The
student will be able to:

35.01 Describe primary functions of a retail travel agency.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LA C3.4.4, LAC3.4.5

Explain the role of the Airline Reporting Corporation (ARC
and International Air Transportation Network and di scuss
requi renents for obtaining their approval. LA A 1l. 4.3,

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2
LA.C.3.4.4, LA C3.4.5

Anal yze net hods agencies use to conpensate travel
consultants. LA A 2.4.7

Eval uate rol e of professional/trade associ ations that
support the travel and tourismindustry.
Di scuss the evolving role of the travel

35.02
LA. B.2. 4.2,
LA . C 3.4.3,
35.03
35.04

35.05 consul tant.

LA A 1.4.3,
LA . B.2. 4.2,
LA . C 3.4.3,

35.06 Conpare and

LA B.1.4.1, LA
LA B.2.4.3, LA
LA C. 3.4.4, LA
contrast those

.B.1.4.2, LAB1.4.3, LAB24.1
.B.2.4.4, LA C3.4.1, LA C3.4.2,
.C.3.4.5

products sold by a retail travel

agency, a whol esale travel
LA A1.4.3, LAAZ2 4.4,
LA.B.2.4.1, LA B.2.4.2,
LA.C. 3.4.2, LA C. 3.4.3,

agency, and over the Internet.
LA B 1.4.1, LAB1.4.2, LAB1.4.3
LA.B.2.4.3, LA B.2.4.4, LA C3.4.1,
LA.C.3.4.4, LA C3.4.5

CREATE A SALES PROMOTI ON TOCOL
The student will be able to:

FOR A TRAVEL AND TOURI SM PRODUCT- -

36. 01 Recogni ze inportance of using databases to identify target

mar ket s.
36.02 Devel op a sales pronotion tool for a travel and tourism
product (e.g., brochure, press rel ease, radio spot, print

ad, web site). LA B 2.4.3, VAB. 1.4.4, VAA 1l 4.1
36. 03 Devel op a budget for the chosen sales pronotion tool
MA. A 3.4.3

DEVELOP A PLAN FOR A CAREER IN THE TRAVEL AND TOURI SM | NDUSTRY- -
The student will be able to:
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37.

37.

37.

37.

37.

01

02

03

04

05

Assess careers in a variety of travel and tourism

i ndustri es.

Eval uate career opportunities available in the travel and
touri smindustry.

Expl ain duties, skills, and knowl edge needed by each of the
identified professionals. LA A 1.4.3, LAB1l.4.1,

LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C. 3.4.5

Research a travel and tourismcareer including a job
description, educational requirenments and training, benefit
package, responsibilities, and job advancenent
opportunities. LA A 2.4.6

Finalize a career portfolio including a financial plan for
achi evi ng educati on/ career goal
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July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Course Title: Travel and Tourism 1
(I'ntroduction to Hospitality and Touri sm 2002-
2003)

Cour se Nunber : 8845100

Course Credit: 1

COURSE DESCRI PTI ON:

The purpose of this course is to introduce students to the skills
necessary for success in the hospitality and tourismindustry. Students
will also have the opportunity to learn hospitality and tourism
term nol ogy and the mat hemati cal, economic, marketing, and sal es
fundanmental s of the industry. Students will have net Cccupationa

Conpl etion Point A: Quest Services Agent.

01.0 | DENTIFY CAREERS I N THE HOSPI TALI TY AND TOURI SM | NDUSTRY— The
student will be able to:

01.01 List career positions in a variety of hospitality and
tourismrelated i ndustry conponents (e.g., ground
transportation, cruise, air travel, |odging, food service,
retail and corporate travel, leisure and recreation
conventions and special events). LA A1.4.3 LAB1l.4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C 3.4.5 SC.H1.4.7, SCH3.4.5

01.02 Explain duties and responsibilities for the identified
hospitality and tourism positions using current sources of
information. LA A 1.4.2, LAA1.4.3, LAA24.6,

LA A2.4.8 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SCH11.4.7 SCH3.4.5
01.03 Identify skills and know edge needed by hospitality and
tourismprofessionals. LA A 1.4.3, LAA2.4.6, LAB1.4.1,
LA B.1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C3.4.5 MAAL141 MAAL14.2 NAAL43 MAI1LALA4
SCH1.4.7, SCH3.4.5
01.04 Identify requirenents for entry and advancenent, career
| adders, and enpl oynment opportunities. LA A 1.4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NMAELL141 MAE1.4.2

SCH1.4.7, SCH3.4.5

01.05 Identify advantages and di sadvant ages of working in t
hospitality and tourismindustry. LA A 1.4.3, LA A 2 ,
LA A2.4.6, LAA2.4.8, LAB1.4.1 LAB1.42 LAB1.4.3
LAB.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 SCH1.4.7
SC.H 3.4.5 SS.D.2.4.1

01.06 Conpl ete sel f-assessnment and anal ysis of life style goals
and aspirations to evaluate for suitability in the
hospitality and tourismindustry. LA A 2.4.4, NAE1.4.1,
MA.E.1.4.2, SCH1.4.7, SCH3.4.5
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01. 07 Devel op an individualized education and career plan rel ated
to the hospitality and tourismindustry. LA A 2.4.4,
LA B 2.4.1, SCH1.4.7, SCH3.4.5

02.0 DEMONSTRATE KNOW.EDGE OF THE HOSPI TALI TY AND TOURI SM | NDUSTRY— The
student will be able to:

02.01 Trace history and devel opment of the hospitality and tourism
i ndustry (e.g., airline deregulation, technol ogy,
globalization). LA A1.4.2, LAA2 46, MAB3.4.1
MA.D.1.4.1, MAE 1.4.1, SC.D.2.4.1, SCH3.4.3, SS.A5.4.8

02.02 Trace history, developnent, and rel ative inportance of
various travel nodalities and | odging facilities.

LAAL1.4.2 LAA2.46, VAB3.4.1, MAD1l.4.1, MAE1.4. 1,
SC.H 3.4.3 SS.D.2.4.2

02.03 Define commonly used terns in the hospitality and tourism
industry. LA A1.4.2 LAA1.4.3 LAB1l.41 LAB1.4.2
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
SC. H. 3.4.3

02.04 ldentify major conmponents of the hospitality and tourism
industry. LA A1.4.2, LAA14.3 LAAZ2. 4.4 LAB1l4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4
LA.C. 3.4.5, SC.H3.4.3

02.05 Identify and describe organizational structures and
divisions within the hospitality and tourismindustry.

LA A1.4.3, LAA2.4.4, LAB1.4.1 LAB1.4.2 LAB1.4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 MAD1.4. 1,
MA.D.2.4.2, SCH3.4.3

02.06 Identify technol ogi cal advancenent within the hospitality
and tourismindustry. LA A 1.4.3, LAAZ2.4.4, LA A2 4.6,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C3.4.5, SCH3.4.3

02. 07 Describe inmportance of quality service and conti nuous
improvenent. LA A 1.4.2, LAA1.4.3, LAB1.4.1,
LA B 1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3,
LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
LA.C. 3.4.5, SC.H3.4.3

02. 08 Understand concept of perishability and seasonality of
hospitality and tourismproducts. LA A 1.4.2, LAA1. 4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C.3.4.5 LAD1.4.4, SCH3.4.3, S5.D.2.4.2

02.09 Recogni ze the need for quality assurance in the hospitalit
and tourismindustry. LA A 1.4.2, LAA2.4.7, SCH 3.4.3,
SC.H 3.4.5

02.10 Identify business and professi onal associations and
certifications. LA A 1.4.3, LA A2 4.4 LA A2 4.6,
LA B 1.4.1, LAB.1.4.2, LAB1.4.3 LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.42 LAC3.4.3
LA.C3.4.4, LA C3.4.5, SCH3.4.3, SCH3.4.5

02.11 Differentiate between international, donmestic, and | oca
hospitality and tourism LA A 2.4.6, SC H. 3.4.3,
SC.H 3.4.5 SS.B.1.4.4, SS.D.2.4.6

02.12 Identify and cite sources of major travel documents needed
by travelers. LA A1.4.3, LAA2.4.4, LA A2 4.6,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2

y
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LA A 2.4.6,
and st at eroom

A A 1. 4.3,
3
1
3

S L
.B. 1.4
.C. 3. 4.
. H. 3. 4. . H. 3. 4.
under standi ng of a cruise ship

publ i c spaces,

i es.

infornation concerning popul ar cruise
33

i ncludi ng the deck pl an

02. 24 Dennnsiréte a %unciinnal



acconmodations. LA A 2.4.4, LAA2.4.6, LAA24.7,
MA.D.1.4.1, MAE1.4.1, SCH3.4.3, SCH3.4.5

02.25 Identify and explain the simlarities of a cruise ship and a
hotel as a destination. LA A 1.4.3, LAA2.2.7, LAA24.6,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,

LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5, SCH3.4.3, SCH3.4.5

02.26 ldentify types of food service operations, segments, and
ownership. LA A1.4.2, LAA2.4.6, LAA1.4.3 LAB1.4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA.-B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
LA.C 3.4.5, SC.H3.4.3, SCH3.4.5

02.27 ldentify role of conventions and special events in the

hospitality and tourismindustry. LA A 1.4.2, LAA1.4.3
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB.1.4.3, LA B 24.
LA.B.2.4.2, LA B.2.4.3, LA B 2.4.4, LA C3.4.1, LA C 3.4.
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SCH3.4.3 SCH3.4
02.28 ldentify conponents of |eisure and recreation industry a
provi de examples of each. LA A 1.4.2, LAA1.4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB.1.4.3, LA B 24.
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C 3.4.
LA.C3.4.3, LAC3.4.4, LA C3.4.5 SCH3.4.3, SCH3.4.
02.29 Explain differences between public and commercial |eisur
and recreational systens. LA A 1.4.3, LAA227,

e

LA.B.1.4.1, LAB1.4.2, LAB.1.4.3, LAB241, LAB24. 2,
LA.B.2.4.3, LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3
LA.C.3.4.4, LAC3.4.5 SCH3.4.3 SC.H3.4.5

03.0 DEMONSTRATE EMPLOYABI LI TY SKILLS NECESSARY FOR SUCCESS I N
HOSPI TALI TY AND TOURI SM OCCUPATI ONS— The student will be able to:

03.01 Identify and utilize resources used in a job search for a
hospitality and tourismrelated career (e.g., networking,
newspaper, Internet). LA A1.4.1, LAA1l.4.2, LAA11l43,

LA A2.4.5 LAA246, LAA2.4.7, LAA2.4.8, LAB1.4.1
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B.2.4.4, LA C1.4.3, LAC1.4.4, LAC2.4.1, LAD1.4.2
LA D1.4.3, LAD24.1, LAEZ246, MAAS3. 42 SCH3.4.5
SC.H3.4.6, SS.D.1.4.1

03. 02 Di scuss inportance of drug tests and crim nal background
checks in identifying possible enploynment options.
LAAL141 LAAL1L42 LAAL143 LAAL4L44 LAB1L14.1,
LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA B 2.4.4, LAC1.4.1, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C3.4.4, LA C.3.4.5  LAD1.4.2, LAD1.4.3, LADZ24.1,
LA.D2.4.4, LA D.2.4.5 SCH3.4.1, SCH3.4.3, SSSA5.4.7

03.03 Identify steps in the job application process including
arrangi ng for references and proper docunentation (e.g.
green card). LA A1.4.1, LAA1l.4.2 LAAL143,
LAALl 4.4 LAA2.4.1 LAAZ2.4.2 LAA2.4.3, LAAZ2 4.4
LA A2.4.5 LAA246, LAA2.4.7, LAA2.4.8, LAB1.4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B 2.4.4, LA C1.4.3, LAC1.4.4, LA C2.4.1, LAD1.4.2
LA D1.4.3, LAD24.1, LAEZ246, MAAS541 SCH3.4.6

03.04 Identify procedures and docunments required when applying for
ajob (e.g., application, W4, 1-9). LA A1l1l4.1,
LAAL1.4.2 LAAL1L43 LAALA44 LAA2.41 LAAZ24.2
LA A2.4.3 LAA2.4.4, LAAZ2.4.5 LAA246, LAA2.4.7
LA A2.4.8 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LAC1.43, LAC1.4.4

34



LA E 2.4.6,

LA.D. 2. 4.1,

03.05 Prepare e resume (electronic and.wwitten),

of
LA. B. 2. 4. 3,

letter

recomrendat i on.

LA.B. 1. 4.3,

of

acceptance/rejection letter,
LA.B. 1.4. 2,

SC.H3.4.2

and letter
03.06 Identify and denonstrate appropriate dress and groom ng for

followup letter,

resi gnation,
LA.B. 1.4.1,
MALA 1.4, 1,

of
LA A 1.4.3,

application,

letter
LA B. 2.4.4,

LA A1.4.3 LAAZ2.4.4 LAA2.47, LAAZ2.4.8

LA.C.3.4.3 SCH3.4.3

enpl oynent .

—m
<<
o .
SA—“ll
— .ao<
Snplhm
o< . -
C i<t
S <<
o .
Lk
S }
540
<<
mnblem
-< ..
odmd
> -
R
t3 -
8<%
dehuD
— ,
O L
eAAth
..I.AH. - -
T JdJN MmO
- I
[7)] . . . .
C ~M AN
mmcnc
Sso<<y
R I V)|
- 'S
c® . . -
® & o
SO < < <
e . :
— .o dm
= :
m o000 T
so<<<<U
—_—dd0
N~
o
™
o

03. 08 Descri be nethods for

OM—AM—AAMLO
SYSIIIS
PRSI
E<Gn000
_ 53533358
a

LA A 2.

application questions.

LA A 2.4.4

03.09 Di ecese etate end federa

| aws regul ating the
Law, sexual

| abor

EEQCC,

LA A 1.4.3
31
1
4
4

SIS
,1L1hqm?
1 004d

(<< <L
B

har assnent,

LA A 1.4.2
1.4.2, LA B
2.4.4,

3.4.3,
2.4.1,

Chil d Labor
A A1 4.1,

wor kpl ace (e.qg.
FMLA,
4.
4
4
4
4

03.10 Idenii%y.positive ﬁokk attitudes and behavi ors such as

fai rness,

LA A 1.4.2,
2
7
1
4
6

responsibility,
LA A1.4.1,

1

6

3

3

1

LA.

respect,

and caring.

LA A1l 4.4

conpassi on,

trustwort hi ness,

honesty,
LA A1.4.3
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per f or mance standards.

LA A l1l.4.4

end business ethics (e g.,

03.13 Ideniify.persohai
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preventing

4
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LA.A1.4.3, LAA14.

and unaut hori zed di scounting).

1.4.2
2.4.3
2.4.8
2.4.2

pil fering,
LA A

SR

LA A 1.4.1,
LA A

t heft,
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04.

0

03.

03.

03.

03.

03.

03.

14

15

16

17

18

19

LA C1.4.4, LAC2.4.1, LAD1.4.2, LAD1.4.3, LAD2.4.1,
LAE2.4.6, MVAA1l41 MAAL1.4.2 NAAL1L43 MAI1LA44
SC.H3.4.3, SS.C 2.4.3, SS.C.2.4.6

Denonstrate orderly and systemati c behavi or by creating and
mai ntaining a nonthly planner. LA A 1.4.3, LA B1.4.1,

LA B 1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3,
LA.B.2.4.4, LAD1.4.1, LAD1.4.2, LAD1.4.3, LADZ2.4.1,
LA.D2.4.2, LAD.2.4.3, LAD2.4.4, LA D.2.4.5 LA D?2.4.6,
LAE2.4.4, LAE2.4.6, LAE2.4.8, MAA5 41 MB1.4.2
Identify qualities typically required for pronotion (e.qg.
productivity, dependability, responsibility). LA A1l.4.1,
LAAL1 4.2 LAAL1L43 LAALlA44 LAA2.41 LAAZ2.4.2
LAA2.4.3 LAA2.4.4 LAAZ2.4.5 LAA246, LAA2.4.7,
LA A2.4.8, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C1.4.3, LAC1.4.4,
LA C2.4.1, LAD1.4.2, LAD1.4.3, LAD24.1, LAEZ2.4.6,
SC. H. 3.4.3

Identify how to prepare for job separation and re-

empl oynent. LA A1.4.1, LAAL1.42 LAA14.3 LAALlA4 A4
LAA2.4.1 LAA2.42 LAAZ2.4.3 LAA2.4.4, LAAZ2.4.5
LA A2.4.6, LAA2.4.7, LAA2.4.8, LAB1.4.1 LAB14.2,
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB243, LABZ24.4,
LA C1.4.3, LAC1l.4.4, LAC2.4.1, LAD1.4.2 LAD1.4.3
LA D241 LAE246, SCH3.4.5

Create and maintain a portfolio of documents for job

pl acenent (e.g., resume, letters of recommendati on, awards,
evi dence of participation in school/conmunity/vol unteer

activities, enployer evaluations). LA A 1.4.3, LAB.1.4.1,
LAB.1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA B 2.4.4, MAA1l.4.1 MAA11l4.4 SCH3 45 SCH3.4.6
Identify and practice stress nmanagenent and rel axation

techniques. LA A1.4.1, LAA1 42 LAA1L14.3 LAALlA44,

LA A2.4.1 LAAZ2.4.2 LAAZ2.4.3, LAA2.4.4, LA AZ2.4.5,
LA A2.4.6, LAA2.4.7, LAA2.4.8, LAB1.4.1 LAB1.4.2,
LA B.1.4.3, LAB2.4.1, LAB.2.4.2, LAB.2.4.3, LAB. 2.4.4,
LA C1.4.3, LAC1.4.4 LAC2.4.1 LAD1.4.2, LAD1.4.3,
LA D2.4.1, LAE2.4.6

Di scuss inmportance of practicing positive customer service
skills. LA A1l.4.3, LAB1.4.1 LAB1.4.2 LAB14.3,

LA.B.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB 2.4.4, LA C 1.4.1,
LA.C1l.4.2, LAC1.4.4, LAC3.4.1, LAC3.4.2

DEMONSTRATE HUVAN RELATI ONS SKI LLS NECESSARY FOR SUCCESS I N

HOSPI TALI TY AND TOURI SM OCCUPATI ONS— The student will be able to:

04.01 Develop a list of qualities necessary to be an effective

04. 02

04. 03

team pl ayer (e.g., respect). LA A 1.4.3, LAB.1.4.1,

LA.B.1.4.2, LAB.1.4.3, LA B 2.4.1, LAB 2.4.2, LA B.2.4.3,
LA.B.2.4.4, LAC1.4.3, LA C3.4.1, LAC3.4.2, LA C3.4.3,
LA.C.3.4.4, LAC3.4.5 SCH1.4.7, SCH3.4.6

Denonstrate ability to work cooperatively wth team nenbers,
supervisors, and guests fromdiverse cultural backgrounds.
LA D1.4.1, LAD1.4.2, LAD1.4.3, SCH3.4.6

Identify sensitive workplace issues (i.e., gender equity,
cultural diversity, professional ethics, disability, age).
LA A1.4.3, LAB1.4.1, LAB1A4. LA.B.1.4.3, LA B.2. 4.
4.2 .2.4.3, LA B.2.4.4, LAC3.4.1, LAC
4.3, LA C.3.4.4, LA C3.4.5 LAD1.4.1, LA
4.3 H 3.4.5 6 A5.4.7
4.3

N

el

D.
, SC.H 3.4.6, SS. , SS. A
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05.

0

04.

04.

04.

04.
04.

04.

04.

04.
04.

04.

04.

04.

DEMONSTRATE PRCFI Cl ENCY |

04

05

06

07

08

09

10

11

12

13

14

15

Identify, define, and denonstrate professional interpersona
skills and personality traits. LA A1.4.3, LA B1.4.1,

LA B.1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3
LA-B.2.4.4, LA C1.4.3, LAC1.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SCH1.44

Mai nt ai n hygi ene,

attitude.

deci si on- na
LA A 2.4.7,
SC.H. 1.4.3,
Denonstrate
LA. B. 2. 4. 2,
Denonstrate
LA.C 1.4.1,
Set

per sonal
to achi eve those goals.

pr of essi onal

appear ance,

HE.A 1.4.3, HE.B.1.4.5, SCH1.4.7
Denonstrate ability to use creative problemsolving

ki ng,

SCH1.4.6
sel f - managenent ,

initiative,

and critical-thinking strategies.
LA A 2.4.8, NA A 3.

4.2, NA A 3.4.3,

MA. D. 2.

and a positive

4.2,

and nul ti-tasking.

LA.C1l.4.1, SCH1.4.2, HEB.1.4.3, HEEB. 3.4.2

appropriate workpl ace soci al

behavi or.

LA.C1l.4.4, LAC3.4.4, SCH 2. 4.4, HE.B. 3.4.2

MAA1.4.2, MAAIL1 43 MAAL 4.4 SCH3.4.2

Identify ar
adj ust ment
SC. H. 3.4. 2,

eas where persona
may be necessary.
HE.B.3.4.5

and pr of essi onal
LA A 2.4.8, LAC1l.4.1,

Denonstrate ability to offer and accept feedback

LA.C.3.4.2, SCH1.4.7, SCH3.4.5 HEB.3.4.3, HE B.3.

Identify and practice stress nmanagenent and rel axation
LA A2.4.4, SCH2 4.2 HEB1.4.3
Expl ai n i nportance of maintaining confidentiality of

t echni ques.

busi ness natters.
LA B.1.4.3, LAB.2.4.1, LAB.2.4.2, LA B.2.4.3, LAB.2
LA C1.4.3, LAC3.4.1, LAC3.4.2, LAC.3.4.3, LAC3

LA A 1. 4.3,

LA.B.1.4.1, LA B.1.4.2,

LA.C.3.4.5, LA D142 SCH1.4.7, HEB.3.4.2
Express inmportance of supporting and foll owi ng conpany

policies an

d procedures (e.g.,

att endance, tardiness).

LA C1.4.1, LAD1l.4.2, SCH1.4.7
Identify customer service skills needed for successfu
and progress in the hospitality and tourismindustry.

LA.A1.4.3, LAB1.4.1 LAB14 2

LA. B. 2.
LA. C. 3.
VA A 1.

4.2,
4.2,
4.1

-

A
A

B
C.
MA. A

P WN

4.
4.
4.
N

APPLYI NG COVWWUNI CATI ON

LA.B. 1. 4.3,
, LA.C 1.

.3,

.5

.4,
AN

LA. B. 2.
LA. C. 3.
, LA.D. 1.
SC H. 1.

and career goals and develop a plan of action

LA A 2.4.4, LAB2.4.2, VAA 1l 4.1,

change and

4.4

entry

bl el e
oNP P

D TECHNOLOGY

SKILLS I'N THE HOSPI TALITY AND TOURI SM | NDUSTRY— The

be able to:

student wl|l

05.01 Identify and apply effective comunication techniques (e.g.
verbal, nonverbal, witten, electronic). LA A1l 4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC1.4.1 LAC3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NAAL1 41 MAAL142
MA.A. 1.4.3, HEB.3.4.1, SCH3.4.3, VAE 1.4.3

05.02 Describe effective staff conmunication and its uses (e.g
i nterpersonal, departnental, interdepartnmental, conpany).
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C1.4.3, LAC3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5, SCH3.4.3
HE.B.3.4.2, HE.B.3.4.3

05.03 Identify, read, and conprehend a variety of forms of witten
conmuni cations utilized in the workplace. LA A 1. 4.3,
LA B 1.4.1, LAB.1.4.2, LAB1.4.3, LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
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05.

05.

05.

05.

05.

05.

05.

05.

05.

05.

05.

05.

05.

04

05

06

07

08

09

10

11

12

13

14

15

16

LA.C3.4.4, LA C3.4.5 MAA1.4.1 NAAL42 NMAI1L14.3
SCH3.4.3, HEEB.3.4.3

Prepare a business letter, nmeno, fax, and e-nai

LA B 1.4.3, LAB.2.4.4, MAA1.4.1, SCH3.4.3, SC.H 3.4.6
Descri be positive guest/client relations. LA A 1.4.3,

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC1.4.1 LAC1l.4.2 LAC3.4.3
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5,
SCH3.4.3, HEEB.3.4.4, HE B.3.4.7

Denonstrate ability to speak effectively to guests, co-
wor kers, supervisors, and vendors using grammar and
term nol ogy appropriate to the industry. LA C 3.4.1,

LA.C.3.4.2, LAC3.4.3, LAC3.4.4, MAAL1 41 NMAAI1L1 42

MA. A 1.4.3, SCH3.4.3

Identify techni ques of placing, answering, placing on hold,

recordi ng nessages, and referring tel ephone calls.

LA C1l.4.1 LAC1.4.2, LAC1 4.4 LAD1.4.3, MALlA41

MA. A 1.4.3, SCH3.4.6

Identify techni ques of dealing with inappropriate tel ephone
calls (i.e., bonb threats, obscene, abusive). LA C 1.4.

LA C1.4.2, LAC3.4.4, SCH3.4.6, HEEB.3.4.7
Denonstrate effective etiquette/netiquette in a busines

S

situation. LA C1.4.1, LA C1.4.2, LAC1l.4.4 LAC3.4.1,

LA D 1.4.2, SCH3.4.3, HEB.3.4.4

Di scuss i nmportance of devel opi ng networking skills to expand

contacts within the industry. LA A 1.4.3 LAB1.4.1,

LA.B.1.4.2, LAB.1.4.3, LAB.2.4.1, LAB2.4.2, LA B.2
LA.B.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3, LAC3
LA.C.3.4.5, LAD1.4.2, VAA 1. 4.1 NAA1L1.4.3 NAAI1

SCH3.4.3, HEEB.3.4.4

Denonstrate active |listening strategies that inprove
under st andi ng and performance on the job. LA C 1.4.1,
LA C1.4.2, LAC1.4.3, LAC1.4.4, VAA 141, NMAAIL
SCH1.4.7, HEB.3.4.4

Di scuss i nmportance of providing clear directions,

i nterpretations, descriptions, and expl anations.

LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LAB?2
LA.B.2.4.2, LAB.2.4.3, LA B 2.4.4, LA C3.4.1, LAC3.
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NMAA1 41 MAAIL
MA.A. 1.4.4, SCH1.4.5 SCH3.4.3 HEB3.4.4

Create and deliver an oral presentation. LA B.2.4.1,
LA B.2.4.2, LAC3.4.1, LAC3.4.2, LAC3.4.3, LAC3
SC. H. 3.4.3

Identify and denonstrate nedi ati on techni ques (i.e.
resol ving conpl aints, disputes, negotiations). LA A 1.
LA B 1.4.1, LA B.1.4.2, LAB1.4.3 LAB241 LAB?2
LA.B.2.4.3, LAB.2.4.4, LAC1.4.1, LAC3.4.1, LAC3.
LA.C3.4.3, LAC3.4.4, LA C3.4.5 SCH1.46, SCHS3.
HE.B.3.4.5, HE.B.3.4.6, SS.C. 2.4.3

Identify conponents of and prepare an itinerary.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LAB?2
LA.B.2.4.2, LAB.2.4.3, LA B 2.4.4, LA C3.4.1, LAC3.
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NMAA 141 NMAATIL
MA.A. 1.4.4, MAB. 1.4.2, SCH1.4.7

Denonstrate ability to locate and interpret information

4.
4.
4.

el o

el o

Rkl
ONN W

3|
4l
4

found in trade journals, manuals, graphs, schedules, charts

di agranms, maps, and Internet resources. LA A1l.4.2,

LAA2.4.6, LAB2.4.1, LAB.2.4.4, VAA 1. 4.1 NAA1l4 2,
H1.4.7

MA A 1.4.3, MAAL144 MADIL1.4.1 MAE1L14.1 SC
SC.H3.4.2, SS.B. 1.4
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06.0 EXPLAI N ECONOM C PRI NCI PLES AS RELATED TO THE HOSPI TALI TY AND
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08.

0

07.04 Expl ain concept of service vs. product marketing strategies.
LAAL1.4.2 LAAL1.43 LAB1.41 LAB1.42 LAB1.4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5 SCH3.4.5,
SS.D.2.4.2

07.05 Expl ain concept of target markets and market identification
(e.g., market segnmentation). LA A 1.4.2, LAA1.4.3
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C3.4.4, LA C3.4.5 MAB1.4.3, SCH3.4.5 SS.D24.2

07.06 ldentify industry specific channels of distribution
LAA1.4.3, LAA2.4.6, LAB1.4.1, LAB1.4.2 LAB1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 M\E14.1,
MA.E.1.4.3, MAE2.4.1, MAE24.2, SCH3.4.5

07.07 ldentify niche markets (custoner segmentation). LA A 1. 4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 NMAEL141 ME14.3
MA.E.2.4.1, MAE2.4.2, SCH3.4.3

07.08 ldentify specialty markets (product segnentation, e.g.
sports, shopping, religion). LA A 1.4.3, LA A 2.4.6,

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C3.4.4, LA C.3.4.5, SCH3.4.3

07.09 Recogni ze cultural custons and taboos. LA D 1.4.1,

LA D1.4.2, LAD1.4.3, SCH3.4.5 SS.B.1.4.4, Ss.D.1.4.1,
SS.D.2.4.6, HE.B.2.4.4

07.10 Discuss the role of federal regulatory agencies.
LAAL1.4.2 LAAL143 LAAZ2.46, LAB1.4.1, LAB1.4.2
LA.B.1.4.3, LAB2.4.1, LAB24.2, LAB243, LABZ24.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5,
SC.H3.4.4, SS.C.2.4.6, SS.C.2.4.7, HE.B.2.4.2

| DENTI FY SALES TECHNI QUES AND PROCEDURES APPROPRI ATE FOR USE I N

THE HOSPI TALI TY AND TOURI SM | NDUSTRY—The student will be able to:

08.01

08. 02

08. 03

08. 04

08. 05

Expl ai n purpose, principles, an nportance of selling.
LAA1.4.3, LAB1.4.1, LAB1. LA.B.1.4.3, LA B.2.4.1,
LA.B.2.4.2, LA B.2.4.3, LAB.2. LA.C3.4.1, LA C3.4.2,
LA.C.3.4.3, LA C3.4.4, LA C 3.

i

Identify effective sales techni
process, cross-selling, alterna
LA B 1.4.1, LA B.1.4.2, LAB.1.
LA.B.2.4.3, LA B.2.4.4, LA C 3.
LA.C.3.4.4, LA C3.4.5

Expl ai n notivation, needs, and expectations of the
hospitality and tourismconsunmer. LA A 1.4.2, LAA1.4.3

options). LA A 1.4.3,
LA.B.2.4.1, LA B.2.4.2,
4.3

i
.2,
.4,
.5
ues (e.g., steps in sales
ive
.3, 2
.1, LA C3.4.2, LAC3.

LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

Identify an effective sales presentation (e.g., feature-
benefit analysis). LA A 1.4.3, LAA2.4.6, LAB1l.4.1,
LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,

LA.C. 3.4.5, SC.H3.4.3

Di scuss the inportance of neeting specialized sal es needs
(e.g., business travel, conventions and neeti ngs,
conferences, physically and/or nmentally chal |l enged).
LAAL1.4.2 LAAL143 LAB1.41 LAB1.4.2 LAB1.4.3
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09.0 PERFORM NMATHEMATI CAL OPERATI ONS RELATED TO HGOSPI TALI TY AND TOURI SM
OCCUPATI ONS— The student will be able to:

09.01 Perform addition, subtraction, multiplication, division
rati os, and percentages as they relate to hospitality and
tourism(e.g., air travel, |odging, food service, car
rentals, tours, cruises). MAA1.4.1, NMAA 114 2,

MA.A. 1.4.3, MAAL1 4.4 NAAZ24.2 NAA3. 4.1 NMAAS3. 4.3,
MA.A.5.4.1, MAB.1.4.3, VA B.2.4.1, MAB.2.4.2, MAB.3.4.1,
MA.E.1.4.1, MAE1.4.2, VAE1.4.3, SCH3.4.1

09. 02 Apply problemsol ving techniques to hospitality and tourism
sal es-rel ated transactions (e.g., cash, checks, debit cards,
credit cards, discounts). NMA A 1.4.1, NA A1l 4 2
MA.A. 1.4.3, MAAL1 4.4 NAAZ24.2 NMAAG. 4.1 MAB3.4.1
SC.H1.4.3

09.03 Interpret quantitative information fromtables, charts, and
graphs as related to the hospitality/tourismrel ated

wor kplace. LA A 1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LAB.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 M A1l41,
MA.A. 1.4.2, MAAL1.4.3, NMAAL1l4.4 NAAZ2.4.1 NAAZ24.2,
MA.B.1.4.3, MAB.3.4.1, VAD1.4.1, MAD2.4.2, MAE1l4.1,
MA.E.1.4.2, MAE1.4.3, VAE24.1 MAEZ242 MES3.4.2,
SCH1l.4.4

09.04 Using standard industry fornulas relative to di scount date
and due date, conpute ampunt of paynent on an invoice
MA.A 1.4.1, MAAL1 4.2 NAAIL14.3 NMAAL4 4 NAAZ242,
MA.A . 3.4.1, MAA3.4.3, SCH1.4.7

09.05 Cal cul ate commi ssions, gratuities, taxes, and m scel |l aneous
charges. MA A 1.4.1, MAA1.4.2 NAAL1L43 MAI1LA44
MAA2.4.1, MAA242 MAA3. 4.1 NMAAS 43 MB1.4.3
MA.B.3.4.1, SC.H 3.4.3

09.06 Cal cul ate actual flying tinme and tinme zone differences.
MA.A1.4.3, MAA242 MALA3. 4.1 NAB242 MA3.4.3
MA.D.1.4.1, MA D242 SCC1.4.2 SCE11.4.1, SCH3.4.5

09.07 Use ratios, proportions, and scales to cal cul ate di stance on
amp. MAAL1L41 MAAL42 NMUAL4 4 MAAZ2 4.2,
MA.A 3.4.1, MAAS342 MAA3. 43 MAB1.4.1 MAB1.4.3
MA.B.3.4.1, MAD1.4.1, MAD1.4.2, MA D242 SCH3.4.5

09.08 Identify sources of currency exchange rates. A A 1.4 2,
LAA1.4.3, LAA2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 MAI1l41,
MA.D.1.4.1, MAD.2.4.2, SCH3.4.4

09.09 dassify different paynment options

(e.g., cash, persona
checks, traveler’s checks, credit cards, debit cards,
i ncentive programpoints). LA A 1.4.2, LA A2 4.6,
LA C1.4.1, SCH3.4.4
09.10 Cal cul ate refunds and exchange transactions for hospitality
and tourismrelated services. MAA 1.4.1, MAA1l 4.2,
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MA.A1.4.3, MAAL44 MALAZ2.4.1 NAA2.4.2 M A3 4.1,
MA.A 3.4.2, MAA3.43 SCH3.4.3
09.11 Explain function of a night audit in the |odging and cruise
industry. LA A1.4.2, LAA1.4.3 LAB1l.41 LAB1.4.2
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5,
SC. H. 3.4.5
July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS
Course Title: Comput er Applications for Tourism
(Comput er Technol ogy for Travel and
Touri sm 2002- 2003)
Cour se Number: 8845140
Course Credit: 1

COURSE DESCRI PTI ON:

This course is designed to provide an introduction to conputers and to
devel op entry-level skills for conputer-related careers in the travel
and tourismindustry. There is no occupational conpletion point after
the conpletion of this course.

10.0 COPERATE TECHNOLOGY, COVPUTER SYSTEMS5, AND THE | NTERNET— The

student will be able to:

10.

10.

10.

10.

10.

10.

10.

10.

10.

01

06

07

08

09

10

11

12

13

Denonstrate conputer know edge (e.g., hardware, software,
operating systenms, termnology). LA A 1.4.2

Denonstrate proper keyboarding techniques. LA A 1.4.2
Uilize word-processing software to create career/industry
rel ated docunents. LA B.1.4.3, LAB.2.4.4, VAA11l 4.1
Create a business card for networking purposes. LA B.1.4.3
Uilize spreadsheet software to enhance deci si on- naki ng
skills. LA A1l.4.2 NMAES34.1

Utilize database software to create a basic dat abase.

LA A 2.4.6

Uilize presentation software to create a multinedia
presentation. LA A 2.4.6, LAB.1.4.2, LA B 2.4.4,
LA.D.2.4.4

Denonstrate know edge of Internet fundanentals (e.g., E-
mai |, portal s/search engines). LA A1.4.2, LA B24.4
Denonstrate know edge of office technol ogy equi prent.

LA A 1.4.2

Uilize a desktop publishing programto design a honepage
for the schools travel program (i.e., H gh Wre).

LA A 2.4.6, LAB. 1.4.3, LAB.2.4.4, LA D 2.4.4

Conpare the uses of the Intenet, including electronic mail
as used to communicate quickly with suppliers, customers,
and ot her agenci es.

Idenitfy the inpact of the Internet on the hospitality and
touri smindustry.

Li st sone of the many web sites addresses of organi zations
that can provide the nost up-to-date information about the
i ndustry.
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10. 14 Denpnstrate the inportance of the Internet as a research
tool to quickly answer custoenrs' questions regardi ng such
items as weat her, sightseeing options, hotels, car rentals,
restaurants, docunentation requirenments, theatres, and

par ks.
10. 15 Anal yze past, present, and future inpact of technol ogy on
the travel and tourismindustry (i.e., liquor portion

control system hospitality information systens, food and
beverage informati on systens, club managenent software).
LAAL1 4.2 LAA2.4.4 LAAZ2.4.7, NAB3. 4.1

11. 0 UNDERSTAND AND DEMONSTRATE PROFI Cl ENCY USI NG A COVPUTER
RESERVATI ON SYSTEM—The student will be able to:

11.01 Identify the major travel conputerized reservation systens
(e.g., SABRE, APOLLO, System One AMADEUS, Worl dSpan).
LAA1.4.3, LAA244 LAB1.4.1 LAB1.42 LAB1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

11.02 Distingui sh between hosts and co-hosts. LA A 1.4.2

11.03 ldentify the tasks perforned by conputer reservations agents
(e.g., creating Passenger Nane Records [PNRs], maintaining
PNRs, airspace, quoting airfares, pricing itineraries,
rental cars, hotel acconmodations). LA A 1.4.3 LA A24.6,

LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

12. 0 DEMONSTRATE AN UNDERSTANDI NG OF COVPUTER RESERVATI ON SYSTEM

RECORDS— The student will be able to:

12.01 Define a Passenger Nanme Record (PNR). LA A 1.4 2,
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

12.02 ldentify and explain the itens needed to create a PNR
LAA1.4.3 LAA2.4.4 LAAZ2.4.6, LAB1.4.1, LAB1.4.2
LA B.1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

12.03 ldentify optional parts of a PNR (e.g., Special Services
Requests [SSR], O her Service Information [OSI], remarks).
LA A1.4.3, LAA24.6, LA.B.141, LA.B.1.4.2, LA B.1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

12.04 Create a PNR by entering coded ticketing information.

LA A2.4.6

12.05 Retrieve a PNR LA A 2.4.6
12.06 Modify a PNR LA A 2.4.6

13. 0 DEMONSTRATE THE | MPORTANCE OF STANDARDI ZATI ON I N THE Al RLI NE
| NDUSTRY— The student will be able to:

13.01 Identify airline references used for air travel (e.g
Oficial Airline Guide [QAG, Custoner Reservation System
[CRS], and published tinetables). LA A 1.4.3, LA A24.6,
LA B 1.4.1, LAB.1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3
LA.C.3.4.4, LA C3.4.5

13.02 ldentify carrier, airport, and city codes for major donmestic
and international airlines. LA A 1.4.3, LA A 2. 4.6,
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LA B 1.4.1, LA B.1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5 MD1.4.1

13. 03 Denpnstrate an understanding of the city/airport and
airline codes. LA A1l.4.2, NMAE14

13.04 ldentify hub and spoke systens utilized by major carriers.

LA A2.4.6
13.05 Explain the use of the tables, including class of service,
frequency code, and neal /snack service. LA A 1l.4. 2,
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 MAELL1l41
13.06 Interpret a flight schedule by identifying the classes of
servi ce and booki ng codes. LA A 1.4.2
13.07 Calculate flight times in relation to different tinme zones.
LA A2.4.6, VAB.3.4.1, MVAE1.4.1
13. 08 Define passenger bill of rights and rules governing air
travel (e.g., delays, cancellations, acts of nature).
LAAL1.4.2, LAA1.43, LAB1.4.1 LAB1l.42 LAB14
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LAC3.4
2.4
n

.3,
.1,
LA.C3.4.2, LA C3.4.3, LAC3.4.4, LA C3.4.5 SSC .5
13. 09 Denpnstrate know edge and understandi ng of ticketless and
e-travel. LA A 1.4.2

14.0 PERFORM FUNCTI ONS THAT ARE ASSOCI ATED W TH THE COWPUTER

RESERVATI ON SYSTEM—The student will be able to:

14.01 Simul ate booking a flight reservation froman availability
display. LA A 2.4.6, VA D1l 4.1

14.02 Create a CRS itinerary. LA A2.4.6

14. 03 Denpnstrate know edge of airfares and the ticketing process.
LAA1.4.2 NAAS3 4.3 NMAB3. 4.1

14.04 ldentify the agencies that set standards and nonitor
ticketing processes such as issuance, paynent, and refunds.
LA A1.4.3, LAA246, LAB1.4.1, LAB1.4.2 LAB1.4.3
LA B.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

14.05 Enter data in an automated system and use the ticket
information to invoice an itinerary w th non- ARC segnents.

14.06 Read and interpret an Automated Ticket and Boardi ng Pass
(ATB). LA A 1.4.2

14. 07 Denpnstrate a functional understanding of how to handle a
segnent status change. LA A 1.4.2

15.0 RECOGNI ZE FUNCTI ONS ASSOCI ATED W TH MAKI NG A LODA NG RESERVATI ON—
The student will be able to:

15.01 Identify references used in the |odging industry (e.g.
Oficial Hotel Guide, Hotel and Travel Index, OAG Busi ness
Travel Planner, Internet, a CRS display). LA A1l 4.3,
LAA2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C 3.4.3, LA C3.4.4, LAC3.4.5

15.02 Compare a sanple listing for a | odging establishnent in each
of the references identified above. LA A 2. 2.7

15. 03 Recogni ze and display hotel codes. LA A 1.4.2, LA A 2.4.6,
MA.E. 1.4.1

15. 04 Conpare the information found on a hotel’s website vs. a CRS
availability display. LA A2 2.7, VAE1.4.1

15. 05 Determine information needed to book a hotel reservation
LAA1.4.2

44



16.

17.

18.

0

0

0

15.06 ldentify types of conputer generated reports used in the
i ndustry (i.e., cashier report, arrival report, credit
report, departure report). LA A 1.4.3, LA A 23.4.6,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA C3.4.4, LA C3.4.5 MEI1l4.1

RECOGNI ZE FUNCTI ONS ASSOCI ATED W TH MAKI NG A GROUND TRANSPORTATI ON

RESERVATI ON—The student will be able to:

16.01 ldentify references used in the car rental and rail
transportation industry (e.g., QAG Business Travel Planner,
Internet, CRS display, Antrak National Train Tinetable, VIA
Rail Selling Guide, VIA Resernet Interactive). LA A 1.4.3,
LA A2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

16.02 Determne options for transferring to destination (e.g.,
mass transit, taxi, shuttle, car rental). LA A 1.4.2

16. 03 Determine information needed to book rail travel.
LAAl1.4.2

16. 04 Determine information needed to book a car rental.
LAA14.2

16.05 Using a CRS, read and interpret the information found in an
availability display. LA A1.4.2, VAE1.4.1

16. 06 Conpare and contrast policies and procedures for renting a
car vs. booking a rail ticket (donestic and international).
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 LAA227

RECOGNI ZE FUNCTI ONS ASSOCI ATED W TH A CRU SE RESERVATI ON— The
student will be able to:

17.01 ldentify references used in the cruise line industry (e.g.,
Cruise Line International Association [CLIA] Mnual, Berlitz
Conpl et e Handbook to Cruising, Star Service, Total Traveler
by Ship, cruise brochures, and CRSs). LA A 1l.4.3,
LAA2.4.6, LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

17.02 Conmpare a sanple listing for a cruise reservation in two of
the references identified above. LA A 2.2.7, VAE 1. 4.1

17.03 Determine information needed to book a cruise reservation.
LAA1.4.2

ASSESS THE | MPACT OF TECHNOLOGY AND AUTOVATI ON ON THE TRAVEL
RESERVATI ON | NDUSTRY—The student will be able to:

18. 01 Research current trends in the use of conputers in the
travel reservation industry. LA A2.4.6

18. 02 Anal yze major uses and effects of the Internet on the travel
reservation industry. LA A1.4.3, LAA2.4.4 LAAZ24.7,
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2 LAC3.4.3
LA.C3.4.4, LA C3.4.5 LAAZ24.4

18.03 Contrast the val ue-added services offered by a travel
consultant vs. online services. LA A2 27

18. 04 Assess possible career paths requiring the know edge of
conputers in the travel reservation industry. LA A 1.4.2
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19. 0 DEMONSTRATE PROFI Cl ENCY | N APPLYI NG COVWMUNI CATI ON, LEADERSH P, AND
CUSTOVER RELATI ONS SKILLS N THE TRAVEL AND TOURI SM | NDUSTRY— The
student will be able to:

20.

0

19.

19.

19.
19.

19.
19.
19.

19.
19.

01

02

03
04

10
11
12

13
14

Denonstrate techni ques for making and maintaining a positive
first inmpression. LA A1.4.2, LA C2.4.2, LAC3.4.1
Practice tel ephone techni ques for placing, answering,

pl acing on hold, and referring tel ephone calls. LA C 3.
Record and relay accurate nessages. LA.C.3.4.1, LA B. 2.
Interpret business policies to customers/vendors.
LAAl1.4.2

Propose techniques to resolve conplaints. LA C1.4.1
Apply networking skills. LA C1.4.3

Eval uate team performance. LA C 1.4.3

Differentiate between appropriate and i nappropriate business
attire and groonming. LA A 2.4.7

Conpare and contrast school and work environment.

LA A2.4.7

Debate current issues inpacting the industry. LA C 1.4.2,
LA.C. 3.4.5, SS.D.1.4.1

Cenerate a report using industry-rel ated resources.

LA B 2.4.1, LAA 246, LAB2.43 MAE341

Create an itinerary. LA A 2.4.6

Pl an and participate in a neeting/conference. LA A2.4.6
Apply | eadership skills through involvenent in comunity
and/or school activities. LA A 2.4.6

4.1
4.1

APPLY EMPLOYABI LI TY SKILLS NECESSARY FOR SUCCESS | N THE TRAVEL AND

TOURI SM | NDUSTRY—The student will be able to

20.01 Investigate career skills necessary to be successful in the

20. 02

20. 03

20. 04

20. 05

20. 06

i ndustry (e.g., geography, sales, custoner service,

t el ephone, computer, foreign | anguage, math, witten and
oral conmmunication). LA A 2.4.6

Research currently avail able job opportunities and/or post-
secondary prograns. LA A 2.4.6

Update resume and cover letter for the purpose of applying
for a travel and tourismrelated job or college adm ssion
LA A 2.4.6

Eval uate and update career portfolio (e.g., resune, letters
of recommendati on, awards, evidence of participation in
service and work-based |l earning activities, enployer
evaluations). LA A 2.4.6, LAB1.4.3

Assess skills needed for a successful interview (research
conpany, anticipate questions, prepare questions).

LA A 1.4.2

Devel op criteria and nmeasure performance of specified

pr of essi onal behaviors. LA A 2.4.6
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July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Course Title: Travel and Tourism Internship

(Hospitality and Tourism Internship 2002-2003)
Cour se Nunber: 8845130
Course Credit: 1

COURSE DESCRI PTI ON:

The travel and tourisminternship course provides students the
opportunity to denonstrate human rel ati ons, conmuni cations, and

enpl oyability skills necessary for entry-level enploynment in the travel
and tourismindustry. Additionally, it will enhance the instruction and
conpet enci es devel oped t hrough classroominstruction. Students will
have net Cccupational Conpletion Point Data Code B: Reservation and
Transportati on Agent - CES 53805

21. 0 PERFORM DESI GNATED JOB SKILLS--The student will be able to:

21.01 Performtasks as outlined in the job performance skills
plan. LA B.2.4.1

21.02 Display an acceptable [ evel of production and quality
control. LA B 24.1

21.03 Maintain appropriate records. LA B.2.4.3, NA A 1 4. 3
MA.A. 1.4.4, SCH 144

21.04 Denonstrate appropriate dress and groom ng habits for the
wor kpl ace environnment. LA.C.3.4.3, HE B.2.4.3

21.05 Denonstrate an understandi ng of a conpany’s products and
services. LA.C 3.4.3

22.0 DEMONSTRATE WORK ETHI CS--The student will be able to:

22.01 Denonstrate effective witten and oral conmuni cation and
listening skills. LA B 1.4.1, LAB1.4.2, LAB1.4.3
LA C1.4.1

22.02 Denonstrate the ability to resolve custoner, enployee, and
enpl oyee/ enpl oyer problens and concerns. LA C. 3.4.3,
SS.C.2.4.3, HE.B.3.4.2

22.03 Denonstrate acceptable work habits and conduct in the
wor kpl ace as defined by conpany policy. LA C 3.4.3

22.04 Denonstrate | egal and ethical behavior within the scope of
job responsibilities. LA .C3.4.3, SS.C 2.4.6

22.05 Foll ow policies and procedures affecting safety, health, and
well -being. HE A 1.4.7

22.06 Exhi bit behavi or supporting and pronoting cul tural and
ethnic diversity. SS. B.1.4.4, HE.B.3.4.2

22.07 Denonstrate interpersonal skills which enhance team
productivity and foster positive work ethics. LA C 3.4.3,
SS.C.2.4.3, HEEA 1.4.1, HEB.3.4.2
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July 2001
Fl ori da Departnment of Education
STUDENT PERFORMANCE STANDARDS

Course Title: Travel and Tourism 2
(Travel and Tourism Marketing and Managenent
2002- 2003)

Cour se Nunber : 8845120

Course Credit: 1

COURSE DESCRI PTI ON:

The purpose of this course is to provide students necessary career
specific instruction in travel and tourism Students will |earn sales
techni ques, marketing principles, and entrepreneurship skills necessary
to succeed in the travel and tourismindustry. Students will have mnet
Cccupational Conpletion Point Data Code C. Travel Destination
Specialist - Industry Title.

23.0 EXPLAI N MARKETI NG PRI NCI PLES AS THEY RELATE TO TRAVEL AND TOURI SM—
-The student will be able to:

23.01 Identify and explain levels of travelers’ needs by applying
Masl ow s hierarchy. LA A 1.4.3, LAB1.4.1, LA B 1.4 2
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

23.02 Explain nethods to identify and qualify the customer (e.g.
time, noney, interests). LA A 1.4.3, LA A 248,
LA B 1.4.1, LA B 1.4.2, LAB1.4.3, LAB24.1, LAB24.
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.
LA.C.3.4.4, LA C3.4.5

23.03 Assess inportance of val ue-added services.

23.04 Research the role of travel suppliers.

23.05 Explain the role of local, state, national, and

2
31

i nternational governnent organi zations that pronote travel.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SS.C247, SS.D1.4.1,
SS.D.2.4.6

23.06 Di agram and explain the various channels of distribution
used in the travel and tourismindustry. MNA D 2.4.1,
LA.C. 3.4.2

23.07 Conpare and contrast marketing and sales. LA.C. 3.4.2

23.08 Di scuss how the product life cycle affects the prices and
desirability of travel and tourism products. LA A 1.
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LAB
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.42 LAC
LA C3.4.4, LAC3.4.5 Ss.D.1.4.1

23.09 ldentify and anal yze the types of marketing used in the
travel and tourismindustry. LA A 1.4.3, LAAZ2.4.7
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LAB
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.42 LAC

4

n
4.3
2.4.2
3.4.3,

LA.C.3.4.4, LA C3.4.5
23.10 Describe major sales pronotion techniques. LA A 2.
LA.C. 3.4.3
23.11 Explain how public relations differ from adverti sing.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,

. 5,
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24,

25.

0

0

23.12

23.
23.

23.

13
14

15

LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2
LA.C3.4.3, LA C3.4.4, LAC3.4.5

Expl ai n why and how travel markets are segnented.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

Eval uate viability of a market segment.

Expl ai n met hods used to segnent markets (i.e denogr aphi c,
geogr aphi c, behavioristic, psychographic). LA A 1.4.3,

LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA C3.4.4, LA C3.4.5 SCG24.6

Expl ai n i nportance and net hods of market research.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

DEMONSTRATE SALES AND CUSTOMER SERVI CE TECHNI QUES I N THE SELLI NG

OF TRAVEL AND TOURI SM PRODUCTS- - The student will be able to:

24.01 Explain why service is a technical skill and hospitality an

24,

24,

24,

24,

24,
24,

02

03

04

05

06
07

enotional skill. LA A 1.4.3, LA B.1.4.1, LA B.1.4.2,
LA B.1.4.3, LAB.2.4.1, LAB.2.4.2, LA B.2.4.3, LA B.2.4.4,
LA C.3.4.1, LAC3.4.2, LAC.3.4.3, LAC3.4.4, LA C.3.4.5
Descri be and denonstrate traits needed to be an effective
sal es professional. LA A 1.4.3, LAA245 LAB14.1,
LA B.1.4.2, LAB.1.4.3, LAB.2.4.1, LA B.2.4.2, LA B.2.4.3,
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C.3.4.3, LA C.3.4.4,
LA.C.3.4.5, HEB.3.4.2
Descri be the value of using enoti
LA A 1.4.3, LAB.1.4.1, LA B.1.
LA B.2.4.2, LA B.2.4.3, LA B.2.
3.
0]

ve words in making a s

2, LAB.1.4.3, LAB.2.

4, LA.C 1.4.4, LA.C 3.

4 1.
I

LA.C.3.4.2, LA C3.4.3, LAC , LA.C. 3.4.5, LA D

ale
4. 4.1
4. 4.1
4. 4.2
Descri be and denonstrate methods of overcomi ng obstacles to
asale. LAA1.4.3, LAAZ245 LAB1.4.1 LAB142,

LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
SS.D.1.4.1

Practice probl emsolving techniques for the resolution of
chal l enges. HE. B.3.4.5

Eval uate i nportance and i npact of custoner service.

Di scuss the inportance of service-n nded behaviors.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,

LA.C.3.4.3, LAC3.4.4, LA C.3.4.5

24.08 Devel op and denonstrate custoner service skills.

DEMONSTRATE PRCFI CI ENCY | N APPLYI NG H GHER LEVEL NATHENATI CAL

SKILLS UNI QUE TO TRAVEL AND TOURI SM—The student will be able to:

25.01 Apply standard industry fornmula to determ ne markup and

25.
25.

02
03

mar kdown (i.e., occupancy, average daily rate, food cost
controls, inventory). NMNMA A 1.4.4, NMAA3.4.2, MAA3.4.3
Recogni ze yi el d and revenue nanagenent concepts.

Expl ain financial concepts used in maki ng busi ness
decisions. LA A 1.4.3, LAB1.4.1, LAB1.4.2, LAB1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 MD14. 2
MA.E.1.4.3, MAE3.4.2
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Expl ai n concept of financial adm nistration. LA A 1.4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

Expl ain di fference between incone (credit) and expense
(debit). LA A1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA C3.4.2, LA C3.4.3, LAC3.4.4, LAC3.4.5

Descri be and prepare a cash-flow statenment. LA A 1.4. 3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3
LA.C3.4.4, LA C3.4.5 MAA4.4.1 NAD11.4.1, MAD1.4.2
Anal yze industry concepts of price, profit, conpetition, and
productivity. LA A1.4.4, LA A2.4.7, LAAZ24.8,

MAE1.4.1, MAE142

DI SCUSS THE | NTERNET AS A TRAVEL AND TOURI SM MARKETI NG TOOL—The

student will be able to:

26.01 Define Internet and industry related terns (e.g., protocol,

26.

26.

26.

26.

26.

26.
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ISP, URL, WAV bandwi dth). LA A 1.4.2, LA A
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LAB24
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4
LA.C.3.4.4, LA C3.4.5

Expl ain services the Internet provides (e.g., file transfer
protocol, newslists, e-mail). LA A1.4.3, LAB1.4.1,

LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C. 3.4.5

Resear ch advant ages and di sadvant ages of narketing on the
Internet (e.g., cost, accessibility). LA B.2.4.4,

LA.D. 2.4.3

Practice a variety of forns of communication (e.g., website,
e-mail, newsgroups, chatroons).

Di scuss political, ethical, and |legal issues of using the
Internet. LA A1.4.3, LAB1.4.1, LAB.1.4.2, LAB.1.4.3

1. 4.
11
2

31
LA B. 2. 4. 2,
LA C 3. 4.3,

LA B.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 LAD.24.6,
SS.D.2.4.3

Di scuss history and energing trends. LA A 1.4.3,

LA B.1.4.1, LAB1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2,
LA B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3,
LA.C.3.4.4, LA C3.4.5

Di scuss security issues (e.g., firewalls, hacking, viruses,
e-conmerce). LA A 1.4.3, LAB1.4.1, LA B1.4.2,

LA B.1.4.3, LAB.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB. 2. 4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5,

LA.D2.4.6
Di scuss social inmpact of the Internet (e.g., conmmerce,

rel ati onshi ps, gathering personal research, validity of
data). LA A1.4.3, LAB1.4.1, LAB1.4.2, LA B 1.4
LA.B.2.4.1, LA B.2.4.2, LAB 2.4.3, LA B.2.4.4, LA
LA.C3.4.2, LA C3.4.3, LAC3.4.4, LA C3.4.5 SS
Di scuss denographics of Internet users. LA A 1.4.
LA B 1.4.1, LAB.1.4.2, LAB1.4.3 LAB241, L
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, L
LA.C.3.4.4, LA C3.4.5
a for
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Di scuss criteri sel ecting an Internet Service Provider
(ISP). LA A 1. LA B 1.4.1, LAB1.4.2, LAB1.4.3,
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LA B.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB.2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

26.11 Describe process for securing a domain name. LA A 1. 4.3,
LA B.1.4.1, LAB1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3,
LA.C.3.4.4, LAC3.4.5 LAD24.6

26.12 Di scuss copyright and registered trademark issues in
securing a domain name. LA A 1.4.3, LAB1.4.1, LA B 1.4. 2
LA B.1.4.3, LAB.2.4.1, LAB.2.4.2, LAB.2.4.3, LAB. 2. 4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5,
LA.D.2.4.6

27.0 DI SCUSS THE NEEDS OF THE BUSI NESS TRAVELER--The student will be

able to:

27.01 Explain who the business traveler is and why they travel.
LAA1.4.3, LAB1.4.1, LAB1.4.2 LAB1.4.3 LAB24.1,
LA B.2.4.2, LAB.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2,
LA.C.3.4.3, LAC3.4.4, LAC3.4.5

27.02 Conpare and contrast corporate travel policies. LA A 1. 4.3
LA B.1.4.1, LAB1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LA C3.4.3,
LA.C.3.4.4, LA C3.4.5

27.03 Explain the role of the frequent flyer and guest prograns.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.4.3 LAB24.1,
LA B.2.4.2, LAB.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2,
LA.C.3.4.3, LAC3.4.4, LAC3.4.5

27.04 Discuss the role of the business travel departnment and the
corporate travel agency. LA A 1.4.3 LA B1l.4.1,
LA B.1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2, LAB.2.4.3,
LA B.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3, LAC 3.4.4,

LA.C. 3.4.5

27.05 List the services and anenities a business traveler
requires. LA A 1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

27.06 Differentiate between the needs of the business traveler and
the leisure traveler. LA A 1.4.3, LAB1.4.1, LAB.1.4.2,
LA B 1.4.3, LAB.2.4.1, LAB2.4.2, LAB243, LAB24.4,
LA C3.4.1, LAC3.4.2 LAC3.4.3, LA C3.4.4, LA C3.4.5,
HE.B.1.4.3

27.07 Di scuss when the business travel er beconmes a | eisure
traveler. LA A1.4.3, LAB1.4.1, LAB1.4.2, LAB1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

27.08 Assess role of energing technology in assisting the business
traveler (e.g., cellular tel ephones, d obal Positioning
System (GPS) mappi ng devices, optical scanners, digital
caneras, personal data assistants (PDA), wireless
technology). LA A 1.4.3, LAB1.4.1, LAB. 1.4 2,
LA B 1.4.3, LAB2.4.1, LABZ242 LAB243, LABZ24.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

28.0 EXAM NE THE | MPACT OF MEETI NGS, CONVENTI ONS, CONFERENCES, AND
I NCENTI VE TRAVEL- - The student will be able to:

28.01 Conpare and contrast different types of neetings, trade
shows, conventions, and exhibitions. LA A 1 4.3,
LA B 1.4.1, LAB.1.4.2, LAB1.4.3, LAB241 LABZ24.2,
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29.

30.

0

0

LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3,
LA.C.3.4.4, LA C3.4.5

28.02 Discuss factors affecting site selection. LA A 1.4 3
LA B.1.4.1, LAB1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3,
LA.C.3.4.4, LAC3.4.5

28.03 Describe the role of the neeting planner. LA A 1.4 3,
LA B.1.4.1, LAB.1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2, LA C3.4.3,
LA.C.3.4.4, LA C3.4.5

28.04 Conpare pure incentive travel to sales incentive travel.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.4.3 LAB24.1,
LA B.2.4.2, LAB.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2,
LA.C.3.4.3, LAC3.4.4, LAC3.4.5

28.05 Differentiate between a destination sel ection conpany and a
destinati on nmanagenment conpany. LA A 1.4.3, LA B 1.4.1,
LA B.1.4.2, LAB.1.4.3, LAB.2.4.1, LAB.2.4.2, LAB.2.4.3,
LA B.2.4.4, LAC3.4.1, LAC3.4.2, LAC3.4.3, LAC 3.4.4,
LA.C. 3.4.5

EXAM NE FACTS AND PRI NCI PLES RELATED TO THE CRUI SE | NDUSTRY- - The

student will be able to:

29.01 dassify nodes of water transportation. LA A 1. 4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3

LA.C.3.4.4, LA C3.4.5

29. 02 Recogni ze differences between the cruise industry and ot her
forns of water transportation. LA A 1.4.3, LA B 1.4.1,
LA B 1.4.2, LAB.1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA-B.2.4.4, LA C3.4.1, LAC3.4.2, LA C3.4.3, LAC3.4.4,
LA.C. 3.4.5

29.03 Explain the role of theme cruises in the cruise industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

29.04 Discuss issues and trends in the cruise industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

29. 05 Recogni ze differences between shi pboard and shoreside
operations. LA A1.4.3, LAB1l.4.1, LAB1.4.2, LAB1.4.3,
LA-B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

29.06 Discuss howto explain to a client the differences between
brochure pricing and guaranteed price. LA A 1.4 3
LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LAC3.4.2 LAC3.4.3

LA.C.3.4.4, LA C3.4.5

EXAM NE FACTS AND PRI NCI PLES RELATED TO THE Al R TRAVEL | NDUSTRY- -

The student will

be able to:

30.01 dassify nodes of air transportation. LA A 1.4.3,
LA B 1.4.1, LA B.1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

30.02 Describe differences between types of aircraft. LA A 1.4.3
LA B 1.4.1, LAB.1.4.2, LAB1.4.3, LAB241 LABZ24.2
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31.

32.

33.

0

0

0

LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

30.03 G assify the levels of available air service. LA A 1.4.3,
LA B 1.4.1, LAB1.4.2, LAB1.4.3, LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2, LAC3.4.3
LA.C.3.4.4, LA C3.4.5

30.04 Discuss issues and trends in the air travel industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5

30. 05 Recogni ze differences between | andsi de and airside
operations. LA A1.4.3, LAB1l.4.1, LAB1.4.2, LAB1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

30. 06 Denonstrate an understandi ng of the configuration of an

airplane. SC. C 2.4.1
30.07 Explain how the federal governnent retains authority to
protect airline passengers and to police unfair practices.

EXAM NE FACTS AND PRI NCl PLES RELATED TO THE GROUND TRAVEL
| NDUSTRY- - The student will be able to:

31.01 dassify nodes of ground transportation here and abroad.
LA A1.4.3, LAB1.4.1 LAB1.4.2 LAB 143, LAB24.
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LA C 3.4.
LA.C3.4.3, LA C3.4.4, LAC3.4.5

NE

31.02 dassify rental car categories and di scuss policies and
procedures of rental car agencies. LA A 1.4.3, LA B 1.4.1,
LA B 1.4.2, LAB1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA.B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
LA.C. 3.4.5

31.03 dassify the |l evels of available ground service.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

31.04 Discuss issues and trends in the ground travel industry.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5 SS.D1.4.1

EXAM NE FACTS AND PRI NCI PLES RELATED TO THE LODA NG | NDUSTRY- - The

student will be able to:

32.01 dassify types of lodging facilities. LA A 1.4.3,
LA B 1.4.1, LA B 1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2 LAC3.4.3
LA.C.3.4.4, LA C3.4.5

32.02 Discuss major rating systenms, codes, roomtypes, and rates.
LAA1.4.3 LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LA C3.4.4, LAC3.4.5

32. 03 Recogni ze differences between front of the house and back of

t he house operations.

32.04 Discuss issues and trends in the | odging industry.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB 2.4.4, LA C3.4.1, LA C3.4.2,
LA.C3.4.3, LAC3.4.4, LA C3.4.555.D.1.4.2, SS.D.2.4.6

EXAM NE FACTS AND PRI NCl PLES RELATED TO LEI
student will be able to:

w0

URE TRAVEL- - The
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34.

35.

0

0

33.01

33.02

Descri be entertai nnent options for |eisure travel.
LAA1.4.3 LAB1.4.1, LAB1.4.2, LAB1.4.3, LAB2
LA.B.2.4.2, LAB.2.4.3, LA B 2.4.4, LAC3.4.1, LA C3.
LA.C3.4.3, LAC3.4.4, LAC3.4.5 PEC1l.41

Di scuss issues and trends within the |eisure travel

4.1,
4.2,

industry. LA A 1.4.3, LAB1.4.1, LAB.1.4.2, LA B.1.4.3,
LAB.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5 PEC1.4.1
DESCRI BE THE DEVELOPMENT OF THE TOUR PACKAGE- - The student will be
able to:
34.01 Differentiate between types of tour packages and their

34.02

34. 03

34. 04

34. 05

34. 06

34. 07

conmponents. LA A 1.4.3, LAB.1.4.1, LAB1.4.2, LAB.1.4.3,
LA.B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LAC3.4.1,
LA.C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

Conpar e advant ages and di sadvant ages of types of tour

packages. LA A 1.4.3, LAB.1.4.1, LAB.1.4.2, LA B.1.4.3,
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB.2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LA C3.4.5 PEC1.4.1
Explain role of the tour operator. LA A 1.4.3, LA B1.4.1,
LA B 1.4.2, LAB1.4.3, LAB2.4.1 LAB242 LABZ24.3,
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4,
LA.C. 3.4.5

I nvestigate custons and i mm gration |aws, travel

docunent ati on, inoculations, and entry and exit fees for
international travel (e.g., proof of citizenship, passports,
vi sas, tourist cards). SS.C.2.4.4, SS.D.2.4.3

Conpare customer regulations involving articles free of U S
Duty Tax, personal exenption, forbidden and restricted
items, and duty-free ports.

Identify ternms and conditions that woul d appear on the back
of a tour brochure. LA A 1.4.3 LA B1l.4.1 LAB14.2

LA B.1.4.3, LAB.2.4.1, LAB2.4.2, LAB.2.4.3, LAB 2.4.4,
LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5
Create a tour package illustrating the main stages of

devel opnent. LA B.2.4.3

EXPLAI N OPTI ONS FOR SELLI NG TRAVEL AND TOURI SM PRODUCTS- - The

student will be able to:

35.01 Describe primary functions of a retail travel agency.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,

35.02

35.03

35.04

35.05

LA.C 3.4.3, LA C3.4.4, LAC3.4.5
Explain the role of the Airline Reporting Corporation (ARC
and International Air Transport Network and di scuss

requi renents for obtaining their approval. LA A 1. 4.3,

LA B 1.4.1, LAB1.4.2, LAB1.4.3 LAB241 LABZ24.2,
LA.B.2.4.3, LAB.2.4.4, LAC3.4.1, LA C3.4.2 LAC3.4.3
LA.C.3.4.4, LA C3.4.5

Anal yze net hods agencies use to conpensate travel
consultants. LA A 2.4.7

Eval uate rol e of professional/trade associations that
support the travel and tourismindustry.

Di scuss the evolving role of the travel consultant.
LAA1.4.3, LAB1.4.1 LAB1.4.2 LAB1.43 LABZ24.1,
LA.B.2.4.2, LA B.2.4.3, LAB2.4.4, LA C3.4.1, LAC3.4.2,
LA.C3.4.3, LAC3.4.4, LAC3.4.5
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36.

37.

0

0

35.06 Conpare and contrast those products sold by a retail travel
agency, a whol esale travel agency, and over the Internet.
LA A1.4.3, LAA244 LAB1.4.1 LAB1.42 LAB1.4.3
LA B.2.4.1, LA B.2.4.2, LAB2.4.3, LAB2.4.4, LA C3.4.1,
LA C3.4.2, LAC3.4.3, LAC3.4.4, LAC3.4.5

CREATE A SALES PROMOTI ON TOOL FOR A TRAVEL AND TOURI SM PRODUCT- -
The student will be able to:

36. 01 Recogni ze inportance of using databases to identify target
mar ket s.

36.02 Devel op a sales pronotion tool for a travel and tourism
product (e.g., brochure, press rel ease, radio spot, print
ad, web site). LA B.2.4.3, VAB. 1.4.4, VAA 1l 4.1

36. 03 Devel op a budget for the chosen sales pronotion tool
MA. A 3.4.3

DEVELOP A PLAN FOR A CAREER IN THE TRAVEL AND TOURI SM | NDUSTRY- -
The student will be able to:

37.01 Assess careers in a variety of travel and tourism
i ndustri es.

37.02 Eval uate career opportunities available in the travel and
touri smindustry.

37.03 Explain duties, skills, and know edge needed by each of the
identified professionals. LA A 1.4.3, LAB1l.4.1,
LA B.1.4.2, LAB.1.4.3, LAB 241 LAB242 LABZ24.3
LA B.2.4.4, LA C3.4.1, LAC3.4.2, LAC3.4.3, LAC3.4.4
LA.C. 3.4.5

37.04 Research a travel and tourismcareer including a job
description, educational requirenents and training, benefit
package, responsibilities, and job advancenent
opportunities. LA A 2.4.6

37.05 Finalize a career portfolio including a financial plan for
achi evi ng educati on/ career goal
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