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l. MAJOR CONCEPTS/ CONTENT:  The purpose of this course is to acquaint
students with general marketing activities, the inportance of
marketing in the econony, career opportunities, and job
requi renents in marketing occupations.
The content includes, but is not limted to, the functions of
marketing in our econony, enploynment requirenents for a variety of
mar keti ng careers, career devel opnent patterns, and the
identification of career and technical progranms for achieving
personal career goals.
. LABORATORY ACTI VITIES: Laboratory activities are not required.
[1l1. SPECIAL NOTE: None.
I V. | NTENDED OQUTCOVES: After successfully conpleting this course, the
student will be able to:
01.0 Identify general marketing activities.
02.0 Identify career opportunities available in marketing.
03.0 Identify enploynment requirenents for marketing careers.
04.0 Identify work values and goal -setting tools.
05.0 Identify progranms instrunental in devel opi ng career choices.
06.0 Identify human-relations skills that will enable students to
succeed in their career goals.
07.0 Identify advantages of DECA and DEX, Associations of
Mar ket i ng Students.
08.0 Identify foundation skills required in marketing careers.
09.0 Identify functions of marketing.
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01.0 | DENTIFY GENERAL NMARKETI NG ACTIVITIES--The student will be able
to:

01.01 Explain the role of marketing in the econony.
01.02 Identify selected marketing terns and their meanings.
01.03 Identify the major nmarketing activities.

02.0 | DENTI FY CAREER OPPORTUN TI ES AVAI LABLE | N MARKETI NG- - The st udent
wll be able to:

02.01 Identify career opportunities which
02.02 ldentify career opportunities which
02.03 Identify career opportunities which
02.04 ldentify career opportunities which
02.05 Identify career opportunities which
02.06 ldentify career opportunities which
02.07 ldentify career opportunities which
i nformati on managenent.
02.08 ldentify career opportunities which
pl anni ng.
02.09 Identify career opportunities which involve distribution
02.10 Identify career opportunities at the entry, career
sustai ni ng, specialist, and manager/entrepreneur |evel for
mar ket i ng.

nvol ve selling.

nvol ve purchasi ng.

nvol ve pronotion.

nvol ve ri sk managenent.
nvol ve prici ng.

nvol ve finance.

nvol ve marketing

nvol ve product/service

03.0 | DENTI FY EMPLOYMENT REQUI REMENTS FOR MARKETI NG CAREERS- - The
student will be able to:

03.01 Identify enploynment requirenents in jobs in the area of
sel | i ng.

03.02 Identify enploynment requirenents in jobs in the area of
pur chasi ng.

03.03 Identify enploynment requirenents in jobs in the area of
pronot i on.

03.04 Identify enploynment requirenents in jobs in the area of
ri sk managenent.

03.05 Identify enploynment requirenents in jobs in the area of
pricing.

03.06 Identify enploynment requirenents in jobs in the area of
finance.

03.07 ldentify enploynment requirenents in jobs in the area of
mar ket i ng i nformati on managenent.

03.08 Identify enploynent requirenents in jobs in the area of
product/ servi ce pl anni ng.

03.09 Identify enploynment requirenents in jobs in the area of
di stribution.

03.10 Identify enpl oynment requirenents at the entry, career
sustai ni ng, specialist, and manager/entrepreneur |evel for
mar ket i ng.
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| DENTI FY WORK VALUES AND GOAL- SETTI NG TOOLS- - The student will be
able to:

04.01 Expl ai n how val ues are acquired and changed.

04.02 Explain how work is affected by val ues.

04.03 Identify goal -setting tools including self-inventory and
i nterest survey.

| DENTI FY PROGRAMS | NSTRUMENTAL | N DEVELOPI NG CAREER CHO CES- - The
student will be able to:

05.01 Identify senior high school Marketing Education prograns
whi ch are available to students who desire a career in
mar keting, e.g., fashion marketing, travel and tourism
finance, entrepreneurship, international marketing.

05.02 Identify coll ege or vocational -techni cal progranms which are
avai | abl e for high school graduates or school |eavers
desiring further education in nmarketing before entering the
work force, e.g., real estate, insurance, hospitality,
custonmer service, travel

| DENTI FY HUMAN RELATI ONS SKILLS THAT WLL ENABLE STUDENTS TO
SUCCEED I N THEI R CAREER GCOALS--The student will be able to:

06.01 Identify acceptable groom ng and heal th habits.

06.02 State the inportance of dependability and responsible
behavi or.

06.03 State the inportance of a positive attitude.

06.04 State the inportance of getting along with co-workers,
enpl oyers, and ot her busi ness associ at es.

| DENTI FY ADVANTAGES OF DECA AND DEX, ASSQOCI ATI ONS OF MARKETI NG
STUDENTS- - The student will be able to:

07.01 Identify DECA and DEX and their role in marketing education.

07.02 Identify the purposes of DECA and DEX.

07.03 Identify the advantages of student invol venent in DECA and
DEX.

07.04 ldentify the | eadership opportunities avail able through DECA
and DEX

07.05 Identify the conpetitive event opportunities avail able
t hrough DECA and DEX.

07.06 Identify | ocal secondary DECA and post-secondary Delta
Epsilon Chi chapters.

| DENTI FY FOUNDATI ON SKI LLS REQUI RED | N MARKETI NG CAREERS- - The
student will be able to:

08.01 Identify econonmic foundation skills used in marketing.
08.02 Identify marketing, business, and entrepreneurship
foundation skills used in marketing.
08.03 Identify conmuni cation and interpersonal skills used in
mar ket i ng.
08.04 Identify professional devel opnent skills used in marketing.
08.05 Identify human resource foundation skills used in marketing.
08.06 Identify conputer skills used in marketing.

| DENTI FY FUNCTI ONS OF MARKETI NG - The student will be able to

09.01 Identify the role of risk managenent.
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