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MAJOR CONCEPTS/ CONTENT:  The purpose of this course is to give
students initial exposure to the skills and attitudes associ at ed
with a broad range of occupations relating to careers in

mar keting, including job requirements and tasks perforned, and to
assi st students in making i nformed deci sions regarding their
future academ c and occupational goals.

Instruction provides opportunities for students to explore

enpl oyment opportunities and requirenents, job application
procedures, tasks performed by workers, as well as |eadership and
human relations skills in sales and nmarketing occupations

i ncluding those that retail or market products and services, and
process/ manage or distribute materials.

LABORATORY ACTI VITIES: Laboratory activities are a part of this
course. Students are exposed to as nuch nerchandi si ng equi pnent as
possi bl e and have access to conmputers to devel op computer
literacy.

SPECI AL NOTE: Marketing educati on student organization activities
are appropriate for providing | eadership training experiences and
for reinforcing civic consciousness, social intelligence, and
career and techni cal understandi ng. When provided, these
activities should be in-school activities and considered an
integral part of this instructional course.

| NTENDED OQUTCOVES: After successfully conpleting this course, the
student will be able to:

01.0 Identify the basic econom c environnent in marketing.

02.0 Identify the education needed, tasks perforned, and
enpl oyment opportunities for individuals who wish to enter
product merchandi sing rel ated occupati ons.

03.0 Identify the education needed, tasks perforned, and
enpl oyment opportunities for individuals who wish to enter
whol esal i ng occupati ons.



04.0

05.0

06.0
07.0
08.0

Identify the educati on needed, tasks perfornmed, and

enpl oyment opportunities for individuals who wish to enter
mar ket i ng servi ces occupati ons.

Identify procedures involved in choosing, applying for

keepi ng, and progressing in marketing occupations.

Expl ain the inpact of technol ogy on marketing occupations.
Denonstrate conputer literacy.

Devel op individualized education and career plans related to
mar ket i ng occupational goals.
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| DENTI FY THE BASI C ECONOM C ENVI RONVENT | N MARKETI NG - The st udent
wll be able to:

01.01 Explain private enterprise

01.02 Explain profit notive.

01.03 Identify the relationshi ps between people's wants and needs
and marketing activities.

| DENTI FY THE EDUCATI ON NEEDED, TASKS PERFCORMED, AND EMPLOYNMENT
CPPORTUNI TI ES FOR | NDI VI DUALS WHO W SH TO ENTER PRODUCT
MVERCHANDI SI NG RELATED OCCUPATI ONS- - The student will be able to

02.01 Identify product merchandi sing rel ated occupations; e.g.
fashion, retailing, food marketing, home furnishings,
sporting goods, parts marketing, specialty products,
whol esal i ng, busi ness ownership, and ot hers.

02.02 Identify the basic tasks perfornmed by enpl oyees wi thin each
of the occupations.

02.03 Identify enpl oynment opportunities available in each of the
occupat i ons.

02.04 State the educational requirenents to prepare a student for
entry-level enploynment in product mnerchandising rel ated
occupati ons.

02.05 Identify educational prograns available in the state for
advanced training in product mnerchandising rel ated
occupations in secondary through post-secondary education

| DENTI FY THE EDUCATI ON NEEDED, TASKS PERFORVED, AND EMPLOYMENT
OPPORTUNI TI ES FOR | NDI VI DUALS WHO W SH TO ENTER WHOLESALI NG
OCCUPATI ONS- - The student will be able to

03.01 Identify whol esal i ng occupati ons.

03.02 Identify the basic tasks perfornmed by enpl oyees wi thin each
of the occupations.

03.03 Identify enpl oynment opportunities avail able for each of the
occupat i ons.

03.04 State the educational requirenents to prepare a student for
entry-1level enployment in whol esaling occupations.

03.05 Identify educational prograns available in the state for
advanced training in whol esaling rel ated occupations in
secondary through post-secondary education

| DENTI FY THE EDUCATI ON NEEDED, TASKS PERFORVED, AND EMPLOYMENT
OPPORTUNI TI ES FOR | NDI VI DUALS WHO W SH TO ENTER MARKETI NG SERVI CES
OCCUPATI ONS- - The student will be able to

04.01 Identify marketing services occupations: e.g., food service,
hospitality, travel and tourism finance, internationa
mar ket i ng, insurance, real estate, entrepreneurship, and
ot hers.



04.02 Identify the basic tasks perfornmed by enpl oyees wi thin each
of the occupations.

04.03 Identify enpl oynment opportunities avail able for each of the
occupati ons.

04.04 State the educational requirenents to prepare students for
entry-level enploynment in marketing services occupations.

04.05 Identify educational progranms available in the state for
advanced training in specific marketing services rel ated
occupations in secondary through post-secondary education

05.0 | DENTI FY PROCEDURES | NVOLVED I N CHOOSI NG APPLYI NG FOR, KEEPI NG
AND PROGRESSI NG I N MARKETI NG OCCUPATI ONS- - The student will be able
to:

05.01 Identify the tasks involved in choosing a marketing
occupation; e.g., self-inventory, interest survey, research
and aptitude test batteries.

05.02 List the steps in applying for a job.

05.03 Conpl ete a sanple job application form

05.04 Denonstrate the necessary comunication skills involved in a
job interview

05.05 Identify those characteristics that hel p peopl e obtain,
hol d, and progress on their jobs in marketing occupations.

05. 06 Devel op an individual career plan including a four to six
year plan for advanced training in a marketing career

06.0 EXPLAIN THE | MPACT OF TECHNOLOGY ON MARKETI NG OCCUPATI ONS- - The
student will be able to:

06. 01 Expl ai n how t echnol ogy has changed the way retailing
busi nesses operate.

06. 02 Expl ai n how t echnol ogy has changed t he way whol esal i ng
busi nesses operate.

06. 03 Expl ai n how t echnol ogy has changed t he way product
mer chandi si ng busi nesses operate.

06. 04 Expl ai n how t echnol ogy has changed t he way marketing
servi ces busi nesses operate.

07.0 DEMONSTRATE COVPUTER LI TERACY--The student will be able to:

07.01 Define conputer related terns; e.g., conmputer, data input,
out put, hardware, software, |anguage, processing, nenory,
program termnal, peripheral devices, and keyboard
characters.

07.02 Operate a computer by perform ng basic software rel ated
pr ocedures.

07.03 Identify the advantages and di sadvantages in the use of
di fferent conputer formats and operating systens.

07.04 Describe sone general uses of conputers.

07.05 Identify the safety precautions that nust be observed in
usi ng conputer equi pnent.

07.06 Explain sonme of the |legal and ethical issues involved in
usi ng a conputer.

07.07 Use the conputer via an on-line environment to explore
sel ected occupati ons.

08.0 DEVELCP I NDI VI DUALI ZED EDUCATI ON AND CAREER PLANS RELATED TO
MARKETI NG OCCUPATI ONAL GOALS- - The student will be able to:




08.01
08. 02
08. 03

08. 04

Conpl ete sel f-assessnents and career analysis activities to
determ ne potential success in marketing career fields.
Research a marketing rel ated career identifying enpl oynent
opportunities and educational requirenments for advancenent.
Project the career level and earnings required to obtain
desired standard of Iiving.

Uilize career information to devel op an individualized
career plan, including a plan to neet educationa

requi renents.



