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Communication with the Public

ADVERTISING ON SCHOOL BOARD PROPERTY

For the purpose of raising additional revenue that will be used to support
interscholastic athletics and activities at the secondary level, special programs
and activities at the elementary level, and other M-DCPS programs, the School
Board permits paid advertising and public service announcements, consistent
with the requirements of this Rule, to appear on school facilities, district-
owned/leased athletic facilities, Greater Miami Athletic Conference (GMAC),
and Middle School Athletic Program (MSAP) venues, or as otherwise specified
in this Rule.

The use of advertising materials within schools, district-owned/leased athletic
facilities, GMAC, and MSAP venues should be in compliance with the rules
established by the school principal or designated site administrator.

A. The school principal or designated site administrator shall establish
procedures by which advertisements may be displayed. Principals or
designated site administrators have the right to refuse advertising which
is obscene or offends the morals and/or conscience of the school or site
community.

B. In considering the appropriateness of advertising, principals or
designated site administrators shall adhere to the Code of Ethics for
Public Officers and Employees. Principals or designated site
administrators are subject to the provisions of Chapter 112 which
prohibits the misuse of a public position and limits the use of information
which is not available to members of the general public and which is
used for a person's personal gain or benefit or that of any other person or
business entity.

C. In determining whether to approve a proposed advertisement or public
service announcement, the principal or designated site administrator shall
be bound by the following requirements, which shall be uniformly applied
to all proposed advertisements, and shall reject any advertisements that
do not comply with all below-listed requirements or are not consistent with
the mission of Miami-Dade County Public Schools and the purposes of
advertising on School Board Property.

1. All advertisements shall be consistent with applicable law and with
the policies set forth in this and other School Board Rules. Any
Board Rules that may be inconsistent with the provisions of this
Rule shall be superseded by this Rule.

2. At all times, the principal or designated site administrator shall
consider the wide range of ages of students attending the school
or venue, and shall reject proposed advertisements that are not
appropriate for all age levels. Advertisements containing or
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promoting nudity, obscenity, vulgarity, sexual content or violence
are prohibited.

Advertising entertainment products (movies, video games, music,
television programs, etc.) must be appropriate for all ages. The
principal or designated site administrator shall consider
established industry ratings guidelines (such as movie ratings,
electronic game ratings, etc.) in determining whether to accept a
proposed advertisement.

All advertising of food products must be consistent with the
guidelines of the District's Wellness Policy. Food products that
are prohibited from being sold to students on school campuses by
either Board Rule or policy shall not be advertised on  school
board property.

Advertisements containing a campaign or other political message
supporting or opposing a political candidate for public office, a
political platform, or a political issue, are prohibited. Consistent
with this prohibition, no organization or political candidate may
sponsor an  advertisement (including  public  service
announcement) if the name of that organization or candidate
indicates, reflects, or in any way suggests its political message or
candidacy.

Advertisements indirectly or directly promoting products or
establishments that school-aged children are legally prohibited
from using or patronizing (such as alcoholic beverages, tobacco
products, games of chance, and casinos) are prohibited.

Religious or sectarian advertisements are prohibited.

No advertisement shall include content from which Florida statutes
permit students or parents to “opt out” if that content were to be
presented in a classroom curriculum context, or on school
campus.

No advertisement shall obstruct or interfere with school activities.

In those instances when advertising is permitted, the school principal or
designated site administrator shall consider community input, local
ordinances, rules and regulations governing outdoor advertising.

1.

School officials may cooperate with governmental agencies
provided that such cooperation does not restrict or interfere with
the educational program of the school provided that school
facilities are not used for partisan political activity.
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Advertisements may appear:

a. On school site property, if deemed appropriate by the
principal or designated site administrator, for example, on
billboards, vending machines, vending enclosures,
marquees and scoreboards located on school site property
or district owned/leased athletic facilities.

b. In publications, including, but not limited to school site
websites, GMAC and MSAP websites, newsletters,
newspapers, and yearbooks.

All appropriate School Board accounting procedures will be
followed: School Board Rule 6Gx13- 3D-1.021 and 6Gx13- 5C-
1.061 (Internal Funds) requires that all monies collected or
disbursed by school personnel or by students within a school, in
connection with the school program, for the benefit of that school,
a class, department, shall be recorded in school’s Internal Funds.

Funds raised through advertising on school facilities, district-
owned/leased athletic facilities, GMAC and MSAP venues should
be used to support student athletics and activities programs and
competitions.

With respect to advertising, school district employees shall not give
written or oral endorsement to any company representative for any
periodical, book, or product which may be offered for sale to
students, parents, or schools. (See Board Rule 6Gx13- 3C-1.05).

Miscellaneous Displays

1.

The acceptance of a gift may justify the display of the donor's
name on school site property, district-owned/leased athletic
facilities, GMAC and MSAP venue, or any other medium as
otherwise determined by the principal or designated site
administrator.

For donations or gifts in excess of Fifteen Thousand Dollars
($15,000.00), acknowledgments or advertisements of the donation
or gift must be made in accordance with District guidelines
established by the Superintendent.

Specific Authority: 1001.41(1), (2); 1001.42(23); 1001.43(10), F.S.
Law Implemented, Interpreted, or Made Specific: 1001.43(2), F.S.
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